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THE EFFECT OF FASHIONISTA ON FEMALE BODY IMAGE

The research aims to reveal the relationship between the use of social networking sites
and the image that females make about their physical formation, the nature of the effects,
their value judgments about the image of their bodies, their attitudes toward plastic
surgery, the most important types of these processes for them, their motivations to conduct
them, and the cultural pressures they are exposed to. The study, moreover, investigates in
the effects of those plastic surgery on their behavior as active and interacting users with
what is published on social media, according to the theory of social comparison. This
paper is an attempt to understand the pattern of social networking operation and its
implications for the human self.

The research community formed of "females", and the sample included (204) respondents
from the followers of "fashionista/ fashionist". The survey approach was used over the
intentional sample method to obtain research data through the electronic questionnaire.
The questionnaire contained closed questions and phrases according to Likert scale. The
research reached several results, including:

4 The sample of the research mostly ranges between 18-28 years of age, having a
university education, and are not married and economically sufficient.

4 Always interested in following "fashion" from "fashionista", and sometimes
learning cooking techniques, and rarely follow "fashionist".

4 They have a desire to perform plastic surgery, and they were respectively "filler
and Botox, remove wrinkles", rhinoplasty, plastic surgery and whitening teeth,
sculpting the waist and buttocks, getting the lip of the duck, and finally liposuction
and stomach cutting.

4 As for their motives of plastic surgery, mostly, are done in order to satisfy
themselves, and in the second place to satisfy people, and in the third position to
satisfy their husbands, and in the fourth position to obtain a husband. Finally, they
do that to get a job.
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- Body
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SOCIAL RESPONSIBILITY FOR THE EMPLOYMENT OF WOMAN IN
SUSTAINABLE DEVELOPMENT DECLARATIONS
(An Analytical Study of Road Advertising in Baghdad)

Woman is the first target of social advertising, because most of these advertisements are
primarily belong to them. This paper which is entitled "Social Responsibility for the
Employment of Woman in Sustainable Development Declarations, An Analytical Study
of Road Advertising in Baghdad" focuses on the use of woman in advertising. This aspect
shows that some people see that advertisement is a mirror to what’s found in society such
as woman’s behaviors in her everyday life and so on, while other people see that as long
as the public wants those advertisings, they are free to choose what they prefer. They think
that the shameful advertisements are natural and unavoidable. These views, unfortunately,
look at the subject very simply and without an in-depth view to a point that violates the
values and morals of society .1t is here our problem is our search which identified the main
inquiry it is the extent of employment social responsibility for women In development
announcements sustainable This research includes three chapters: chapter one points out
the methodological framework of the research and chapter two includes three sections :
the first section deals with woman and her cultural responsibility, the second section deals
with woman ‘s employment in advertisements and the third section deals TO FORMS of
social road ads. At the end of the research, the researcher concludes a number of
conclusions. They are as follows.
4 The study shows that women are employed in advertising very much because of
their great role in sustainable development.
4 The study shows that women are employed in advertising because they represent
the aesthetic axis of influence and purchasing.
4 The study shows that shampoo and cosmetics advertisements ranked first in road
advertising by large
4 Accordingly, the researcher recommends a number of appropriate
recommendations in this field depending on the analytical study and the
theoretical study, which include many important scientific sources
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"ANALYTICAL STUDY OF A SAMPLE OF TWITTER DURING THE GULF
CRISIS 2017"

Social networking sites have become very popular since the beginning of the current
decade and have become linked to our daily life. We follow the news, Analyses and
opinions on the one issue in a way that attracts millions of users and the number grows
every secon On Twitter, one of the most important social networking sites, all social
groups rushed from the president to the last citizen to open accounts when they found
themselves forced to do so .

During the recent Gulf crisis, Twitter was buzzing with Twitter, which achieved the
largest circulation globally. Instead of serving the issue and directing it to serve the Arab
interest, most of the publications were on the negative side ; The publications spread
hatred and eliminate what remained among the Arab peoples. The negative exploitation
of technology fueled the diplomatic crisis and created other political, social and economic
crises in the form of Hitler's propaganda.
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Introduction d.caaall

It may be obvious that one of the roles assigned to the media, whether traditional
or new, is to be the guardian of the policies and the watchful eye of the interests of the
people. It should also protect their rights in particular, as it is intended to be a fourth
authority. However, the media in the Arab world today, in addition to their absolute
resignation from their pivotal role, are sponsoring confusion, feeding sedition and
turning people’s attention away from central issues. Furthermore, the Arab media
contribute to the shake-up of the stability, the creation of chaos, and the spread
obscurantism amongst generations.

Nobody ignores how quickly information and news spread amongst the users
through the new media. However, while sharing these information, they become subject
to a lot of distortion as a result of the changes and additions that those users make in
order to employ them in a way as to serve their agenda and would consequently suggest
many interpretations for the same information.

During the recent Gulf crisis between Qatar and the countries of the embargo,
many social networking sites were used to share, exchange, and re-share positions and
reactions that played an active role in feeding the crisis, developing conflict, and
creating other crises. This fact urges us to enquire about the role played by the social
media in feeding the recent Gulf crisis of 2017. In this practical research, we will try to
investigate the extent of the said-role by analyzing the content of some pages and active
accounts, which had, during the crisis, played a role in scattering hatred and stirring up
rancor amongst brothers?.

The theoretical and conceptual background of the study

dahall asaliad) g (gail) aliy)

Fla¥| MY Social Media

The concept of society media - which is being widespread - refers to the media

content that members of the society or the public actually create, produce and broadcast
via the network communicative means particularly the Internet. This type of media is
getting spread thanks to the availability of tools such as video cameras, digital cameras

Open Access : AL - Bahith AL - A’alami Journal
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and advanced mobile phones, as well as the development of the Web to what has
become called the Web of the second generation, which allows the user to share media
products and information of different types. This also came as a result of the spread of
electronic sites that make possible sharing this type of information on the Internet (the
most popular of which are YouTube, Flickr, Wikee communities, etc.). According to
Kavaza Fréde, an independent consultant in Social Media: “Society media includes a
range of services that seek developing dialogue and social interaction on the Internet "
(Wellcom, 2003, p. 06).

can be considered Social media as: a set of Web-based applications based on
ideological and technological principles from the Web 2.0, which creates and facilitates
the sharing of user-produced content.

Since the beginning of the 1990s, there have been a unlimited growing number
of people who have begun publishing their blogs containing their daily events and
affairs. This encouraged some Internet service developers to design tools to facilitate
online text publishing. This phenomenon has promptly developed its vocabulary and its
technical terms, among which the terms: web 2.0 and Social Media, which have become
one of the most common ways to describe the ramifications of these trends (Laqab,
2009, pp. 75-76).

The emergence and development of social networking sites

LY Jalgil) ablge sk g slas e

The early beginning of social networking sites goes back to 1995 when the site
"classmates.com" had been created, and then another site, known as " six degrees.com",
which allowed the users to post files and comment on publications and messaging
between users of this site. Interpersonal communication has remained simple since that
date until 2003 when the site My space was created following the same previous
approach. But this did not last long with the coming of Facebook in 2004 which was
able to draw the attention of users who joined it remarkably after it had been a small
community at Harvard University and, very quickly, it became an audiovisual tool of
media which influenced user decisions and responses under the pressure of influential
forces using, in their impact, personal patterns of individual (audio-visual and sensory)
(Hassan, 2012, p. 40).
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Functions of Social Networking Sites

S LaiaY) Jualsil) adlga iilliy

> Activating the process of participation for all users and all groups having the same
center of interest and activities

» Networking, supporting, pressure, interaction, and influence with unorganized
leadership.
Achieving collective responsibility in case of good use and guidance.
They have been able to turn words, ideas and directions into projects that are ready
to implement that’s why social networking cannot be considered a youthful trend
that changes over time (Selim, 2005, p. 13).

> They constitute a virtual space for all and they are subject to the same conflicts
reigning over the traditional public space. (Al-Sadeq, 2012, p. 40).

Steve Woolgar (2002) stated five rules reigning over the public space which are:

> The fact that technologies are related to specific social contexts which they accept
and use.

The uneven social distribution of technology-related risks.

The complementary relationship between technology and social activities.

Feeding the social activities by virtual activities.

The ability to engage in appropriate space in promoting integration into local

v v v Vv

contexts.

Types of Social Networking Sites  ¢Lu¥l bolsill a8l g ¢ 1551

Emmanuel Blush (2012) divides social networking sites into three types:

Social networks: . lo oIKs]

among which we find professional sites such as LinkedIn, Video, and other
unprofessional ones such as Facebook. They are considered as a means of sharing
information amongst individuals.

Media Networks :Lod| oS

like YouTube, Daily motion, Picasa, Instagram, and Flicker. The
Crowdsourcing are sites created by public, such are Wikipedia and AgoraVox.
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News networks and blogs: & Ligal! g &L iSCad!

like Twitter and Friend Feed. They are sites that deal with news briefly.

Sags s History of Twitter

Twitter, which is an electronic application, was developed by Rubyon Pails. It
is a specialized framework with web application programming language whose
interface allows the user to adapt and integrate with other online services. This service
was designed in 2006 by Evian Williams and Biz Stone who worked on launching the
project Podcasting Odeo. Evan and Williams had been working on the creation of an
authoring tool on the web, the Blogger. It is the poor messaging service called Twitter,
later on, Jack Dorsey joined him and they promoted the service at the company Obvious
Corp owned by Jack Dorsey. The full version of Twitter was released in 2007 in Texas
and Twitter Company was created a month later. ( ArabAdvisors Group, 2018).

It provides users with information sharing services, status updates, and news
sharing of different events via posts called tweets. A Twitter user can follow his friends’
and other users’ tweets.

This application (site) was launched at Harvard University in 2006 as a
graduation project for Jack Dorsey, Biz Stone, and Evan Williams. After a limited
success at the beginning, it began to get developed and promoted. It enables users to
send messages via mobile, instant messages or messages on websites. These messages
come as an answer to a direct question: What are you doing? and allow them to ecasily
tell about their moods among a large group of friends. The small messages on Twitter
can go beyond the geographic boundaries and their users have now a huge opportunity
to reach a diverse public. Therefore, Twitter has become a complementing tool that
assists the press and the media. (Ghani, 2012, p. 77).

Although the available messages are only of 140 characters in the beginning,
then of 280 characters in 2018 and often contain messages, different topics, news,
photos, videos and various media subjects, Twitter has become a platform of the
political and social opinion.

Therefore, all politicians and active figures in different societies seek to express
their views and present their analyses and interpretations in order to influence the
followers and to attract the tweeters. The tweets have become an important source for
journalists working in the field of media to learn about developments and views on
issues that concern the public opinion without waiting for hours after the event. The
number of subscribed in Twitter reached 1.3 billion, of which 330 million active users
per month, while the number of active users per day is 100 million users. Almost 460
thousand new accounts are created per day (soltesz, 2018).
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Yo v Lalill 4a¥) Gulf Crisis 2017

On April 5, 2017, four major Arab states; Saudi Arabia, Bahrain, United Arab
Emirates and Egypt, decided to break off the diplomatic relationship with the State of
Qatar. This decision was followed by the Government of Yemen, the Maldives and the
Comoros. The background of the events in this resolution dates back to May 2017 when
the Qatar News Agency (QNA) diffused statements announced by the Emir of Qatar
expressing anti-Iranian sentiment, which was denied by Qatari officials accusing
hackers of infiltrating the official news agency. Then, Saudi and UAE criticism became
more severe and intensified after the phone call of Sheikh Tamim and Iranian President
Hassan Rouhani. The crisis’ origin went back to 2014 when many states among which
Saudi Arabia, Bahrain and the United Arab Emirates withdrew their ambassadors in
Qatar due to Doha's failure, according to them, to comply with Gulf Cooperation
Council decisions, especially about the Qatari position related to mobility which the
Arab world was witnessing, as well as its position concerning the group of the Muslim
Brotherhood, and the way Al Jazeera Channel had dealt with the two latters. In response
to that, the mentioned countries shut down their airspace, land and sea borders and all
means of transport in the interest of national security, as they claimed, and imposed
financial sanctions and sentence of prison of 3 — 15 years against whoever objects to
the decisions of the state or expresses sympathy towards the State of Qatar. In the other
hand, Qatar showed its dissatisfaction about Arab unjustified attitudes, and lodged
complaints before the World Trade Organization and ICAO which called for
compliance with the Chicago Agreement on the air navigation.

Social Media and Crises cilej¥ls o laa¥l e dilus

Nobody ignores the great potentials of social networking sites to get the details
and data of different events and issues that concern the public opinion as well as the
points of view about them. They highlight their backgrounds and dimensions in a way
that outstrips the traditional media. This could be well seen while the crises are taking
place through the large amount of archived and gathered data in a short time.

The social networking sites are used in sharing news, information, updates,
opinions, proposals and solutions. They are also used to urge people, organize activities
and provide assistance. This concerns the social aspect. Politically, these media are a
form of pressure that is exacerbated during crises on officials, authorities and politicians
forcing them to respond, explain, intervene and provide adequate explanations about
any emerging crisis because of the chaos caused by informal information, which is
frequently circulated by the users and often contributes to the spread of confusion and
fears. "Social media plays an important role in directing the public toward specific
behavior, a particular political stream, such as ideological, partisan, individual or
collective leadership where activists influence users to support and back a particular
side through organized media and social campaigns, international or personal social
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relations, by influencing the public opinion and acquiring Support (al-Jabour, 2011, p.
167). On roles if they are well exploited, the several occasions, social networking sites
have demonstrated their ability to play important best example in this context is Paris
Attacks in 2015 which has shown the central role of the media generally in crisis
management and social media in particular Twitter where the users were regularly
present in the platform all the time to provide details of the event to the users who have
shared them on a large scale. This influenced positively the public opinion, created a
certain degree of reassurance among the society and contributed directly to reducing
the fear and tension among the population And the credit goes back to the position of
twitter which transmitted the presence of the French President Frangois Hollande and
his prime minister and all ministerial portfolios concerned with the crisis.

Practical Study d.aulal) duall

The study methodology and tools: This study is subscribed under the descriptive
studies. It examines the contents of the new media for describing, sectioning and
analyzing them by analyzing the content based on the subject category, the actor
category, the source category, the intermediate category. I herein recorded and
calculated the repeating appearances of categories by two central units which are the
unit of the idea and the paragraph.

Spatial and temporal limites of study a.u))all duleilly 10\<all gaal)

This study focuses on the recent Gulf crisis that burst on 5 June 2017 and the
way users of Twitter dealt with it. It also examines the impact of this crisis through their
tweets. The study includes all the tweets that achieved the trend or extensive share on
Twitter after the Gulf crisis during the two months following the crisis. This study is
limited in the period extended from 5 June 2017 to 5 July 2017. In order to follow the
continuation of the crisis impact on the site since that date, we have followed the same
hashtags from 5 August 2018 to 5 October 2018.

Role of Twitter in Feeding Gulf Crisis of 2017 duadall 4aj¥) 335 & jus adse 5

Hashtags of the Gulf Crisis duausll La;¥/ cildlils

As we follow Twitter, we found that the recent crisis in the Gulf was the top in
terms of interaction and share in the platform where millions of tweeters took use of
Twitter to support a part of the conflict, attack other part of the crisis or exchange points
of view and general attitudes about the issue that ranked first in the world trend. The
most prominent hashtags that reached high level internationally in terms of share are
those entitled as follows: “ the breaking-down relations with Qatar”, “people of the Gulf

LRI

rejects the boycott of Qatar”, “ selfyis playing overdraft”, “the list is rejected”, “ the
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embargo of Qatar”, and other tweets that made Twitter an open front on the crisis which
was joined by everyone who wants to express his or her point of view, his position, and
other goals and backgrounds.
Table 1: Subjects Shared about Gulf Crisis onTwitter:
Sugi e daaldl) Loy Jea Mgliiall Cilegagal) : Y Jeia

Pa bje Qata 0 : pta
Appearance Ratio Appearance ratio
Sharing updates, developments and 36 48 45 29.03 86
backgrounds of the crisis

Sarcasm between the crisis’ parts 04 533 20 16.66 28
Exchanging accusations and insults 04 533 27 17.41 31
Propaganda 25 33.33 50 32.25 70

Attempts to appease and gather 06 08 09 05.80 15
Total 75 100 155 100 230

The table above summarizes the most important subjects that concerned the
Twitter users about the Gulf crisis. At the beginning the beginning, the interest of the
two parts is limited in sharing the latest developments of the crisis and its economic and
social impact on the Gulf people. The two largest percentages was estimated at 48% in
Qatar while it reached 29.03% in the rest countries of the Gulf. It is justified by the fact
that the crisis was then in its beginning and all parties were seeking to find out all the
details of the crisis and its backgrounds. This subject ranked first considering interest
while the second rank was for the propaganda which featured the media messages
during crises, wars and tensions to create confusion and tension among the parties of
the conflict. This time it was markedly used by 33.33% of Qatari tweets and 32.25%
for the rest of the Gulf countries, such as the Qatari-Leaks page, which was created in
May 2017 and permanently shared tweets about Qatar and its involvement in supporting
terrorism, war, espionage and corruption, and igniting strife. This page accounted more
than 59.5 thousand followers. The third place of the Qatari tweets was about the
attempts to appease and restore stability to the Gulf region through the speeches of
Sheikh Tamim, which were calling for appeasement, and had a high level of sharing by
the hashtag (No share of suspicious hashtags). This fact reflected a sense of awareness
and self-control of the Qatari tweeter. The third rank of the tweets of Gulf people was
for exchanging accusations and insults. That was published widely 17.41% followed
immediately by sarcasm and ridicule on Qataris and their situation after the crisis by
16.67%, mostly shared hashtag was “Qatari stomach” which was top-shared in Saudi
Arabia by 14 million shares against 05.33% of Qataris by the hashtag "the cock lays"
and the same percentage of those who shared tweets which included accusations and
insults, such ashashtag of (shameful Tamim), "Mouza the viper" and "the betrayal of
Qatar". However, the negative tweets did not deter the wise people in big Gulf to share
other hashtags which reached a world rate of 5.80% of the total tweets, such as (Gulf
people refuses to boycott Qatar), which ranked second globally in terms of share and
first in Saudi Arabia on Twitter, as well as the hashtag (the people of Qatar in the heart
of Salman), and (the Qatari is a Gulf citizen) and other hashtags that tried to calm the
situation and make sure that the Gulf is unified as well as its people.
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From the table above, it is confirmed for us that Twitter played an important
role during the Gulf crisis in sharing news of the crisis, as well as its dimensions and
its developments among the tweeters, but it was exploited as a broad platform for
propaganda and misleading by sharing tweets which might tease the tensions and would
deepen the dispute between the parties, moreover, it may create enmity and call for
hatred among brothers. In this context, many pages and accounts rushed to share news
and fake photographic material about suspicious transactions, false figures, non-
institutional backgrounds, undocumented reports which lack objectivity, accuracy,
evidence and irrefutable arguments that represent the fundamental of publication ethics
and a recommended requirement of professional journalism. Among that kind of tweets,
we find tweets about Qatar's relationship with terrorism and its support of extremist
movements, betrayal, and others, about Mohammed bin Salman's deals, contacts
between Saudi Arabia and global powers, and other publications that should be verified
before being published and broadcast.

The Qataris users were the first to call for calming down and the Gulf unity.
This matter ranked third among their tweets, while the Gulf tweeters were the first to
use psychological war, exchanging accusations and offensive words that neglected all
values of brotherhood, unity and common destiny.

Table 2: Sources Relied on in Tweets

il g} (‘,é Baaieall jabaal) 1Y Jeas

Media institutions 39 16.96

Governors and political figures 12 05.21
Artist and well-persons 27 11.74
Official governmental institutions 04 01.73
Activists on Twitter 148 64.36

Total 230 100

Table 2 shows the different sources relied on by tweeters to share their topics
about the Gulf crisis. The various written, visual, and electronic media were a
significant source for tweeters with 16.21% of their publications. 5.21% of the tweeters
used fragments of the statements of leaders and political figures that intervened in the
crisis. In addition to that, tweeters took use of statements made by journalists, artists
and various well-known figures having a large number of fans who are considered
leading figures of opinion with 11.74%, while official government institutions
constituted a low rate of only 1.73%. The mostly relied on source was tweeters
themselves with a rate of 64.36%.

From the results of the table, the first source is the activists on Twitter, but they
relied on the media institutions which were used to make their tweets more convincing
with about 17% of the total sample of the study.
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Table 3: Relation Between the Subject of Tweets and the Source Relied on

Badizall jabaalls cilau il godaga ANe ¥ Jgaa

subj source [Ey itk arcasm A ation : Appeaseme ota
aeve D

Q| % Q] % | Q] % |Q] % | Q %
Media institutions | 49 | 70 | 02 | 7.15 | 18 | 58.06 | 37 | 43.02 | 00 | 00 106
CoNcponand 00 | 00 | 00 | 00 | 04 | 1209 25 | 2907 05 3333 34
political figures
Artist and well-

17 | 2428 | 03 | 10.71 | 00 00 00 00 03 20 23
persons
Official
governmental 02 | 02.86 | 00 00 00 00 03 | 0349 | 00 00 05
institutions
Activists on Twitter | 12 | 17.14 | 23 | 82.14 | 09 | 29.04 | 21 | 2442 | 07 46.67 72
Total 70 100 28 100 31 100 86 100 15 100 230

The above table shows the relationship between the subjects of tweets and the sources
relied on. It shows that the propaganda practiced by the parties in the conflict is carried
out by the media institutions, including sections of television channels, electronic
websites or newspapers and digital newspapers which were re-shared by activists on
Twitter proportionally used in the propaganda, as well as the exchange of accusations
between parties in the Gulf crisis with a rate of 58.06%. In the same context, the
traditional media is considered as the first source for tweeters to follow the crisis and
its developments with a rate of 43.02%. The activists on Twitter reserved themselves
for sarcasm with a rate of 82.14%. The tweets talking about the crisis’ developments
reached the rate of 24.42%, while the tweets of the attempts for appeasement believing
in the brotherhood and common home reached the rate of 46.67%.

The data of the table confirms the complementary relationship between the
traditional and new media and how technology could fuse them to form what is known
as the full press file on the issues that concern the public opinion. This had a significant
place in the tweets of activists on Twitter with more than 46.08%. Gulf tweeters and all
those who sympathized with the crisis among users of Twitter were sharing tweets about
news of the crisis to satisfy their constant curiosity to know while 46.67% of them tried
to play the role of judge and reduce the tension between the brotherly countries.

Table 4: tools of tweet

<l ) l_,é Aaddiocal) Sl 1€ Jgan

Media appearance ratio |
Text with video 125 54.36
Text with picture 23 10
Only text 62 26.96
Text with link 20 08.70
Total 230 100

Table 4 shows the type of media that the tweeters used to express their convictions and
positions toward the Gulf crisis. Most tweets were short texts with videos detailing the
events with a rate of 54.33%, and because of the features of the site, which allows only
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a limited number of letters per tweet, 26.96 used on the text, and only 10% of them used
the picture with the text, while 8.7% included links to the text.

Thus, the majority of tweeters about the Gulf crisis used texts with videos for a
best meaningfulness of their tweets as well as for giving an informative load for users
interested into the Gulf crisis.

Conclusion dala

At the end of this research which dealt with the recent crisis that separated the
brothers in the Arab Gulf and aimed to show how it had been dealt with through the
new media, especially on the most used platform by the brothers in the Gulf, which is
Twitter, the practical study allows us to find out that:

»  Twitter confirms the Arab division, the dissidence, the rivalry and the dispute that
have blown away nationalism and Arab unity and involved them in a stage of
weakness never witnessed before. The Twitter users are divided, whether they are
individuals or groups, into supporters of Qatar and its policy and disgruntled with
Saudi Arabia, the UAE, Bahrain and Egypt, and vice versa instead of standing in a
single row to face the real enemies and build an Arab stronghold against all those
who hate.

> The activists followed the Gulf crisis with great interest. This can be clearly seen in
millions of hashtags about it till this day dozens of which were in the top of the
world and Arab trend.

»  From the tables, it is confirmed for us that Twitter played an important role during
the Gulf crisis in sharing news of the crisis, as well as its dimensions and its
developments among the tweeters, but it was exploited as a broad platform for
propaganda and misleading by sharing tweets which might tease the tensions and
would deepen the dispute between the parties, moreover, it may create enmity and
call for hatred among brothers. In this context, many pages and accounts rushed to
share news and fake photographic material about suspicious transactions, false
figures, non-institutional backgrounds, undocumented reports lacking in
objectivity, accuracy, evidence and irrefutable arguments, this latter is the
fundamental of publication ethics and a recommended requirement of professional
journalism. Among that kind of tweets, we find tweets about Qatar's relationship
with terrorism and its support of extremist movements, betrayal, and others, about
Mohammed bin Salman's deals, contacts between Saudi Arabia and global powers,
and other publications that should be verified before being published and broadcast.

»  The Qataris were the first to call for calming down and the Gulf unity. This had the
third rank of their tweets, while the Gulf tweeters were the first to use psychological
war, exchanging accusations and offensive words that neglected all values of
brotherhood, unity and common destiny.

» The data of the tables confirms the complementary relationship between the
traditional and new media and how technology could fuse them to form what is
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known as the full press file on the issues that concern the public opinion. This had
a significant place in the tweets of activists on Twitter with more than 46.08%. Gulf
tweeters and all those who sympathized with the crisis among users of Twitter were
sharing tweets about news of the crisis to satisfy their constant curiosity to know
while 46.67% of them tried to play the role of judge and reduce tension between the
brotherly countries.

» From the results of the table, the first source is the activists on Twitter, but they
relied on the media institutions, which were used to make their tweets more
convincing by about 17% of the total sample of the study.

> The majority of tweeters about the Gulf crisis used texts with videos for a best
meaningfulness of their tweets as well as for giving an informative load for users
interested into the Gulf crisis.

Thus, instead of being a positive medium to link the bonds of brotherhood,
dissipate the confusion and appease the tensions, the social media mistook its goals.
The tweeters were divided into two groups, technologically and ideologically, after
political decisions had separated them, and served the opposite direction and
contributed in teasing the conflict, supporting it, and feeding hatred between brothers
in a way that made its role very negative. It was not well exploited by the tweeters in
this crisis and seemed to be directed just as it was done with the television channels
owned by individuals and parties.
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INDICATEURS OF THE EXCELLENT PUBLIC RELATION PRACTICE

« This paper presents the indicators of the development of excellent public
relations in the institutions of higher education that are possible for three contextual
variables: institutional, professional, professional, and effective communication.
Therefore, the study used six indicators to measure the excellent public relations in
institutions of higher education and scientific research. These indicators are based on the
theory of excellence in public relations . Research Objectives: The aim of the research
paper is to uncover the institutional, professional, and professional indicators of effective
communication of excellent public relations in higher education institutions. Research
hypothesis : There is a relationship between the indicators of public relations
(institutional, professional and effective communication) and the practice of its excellent
work in universities and colleges in Wasit . Research Methodology and Methodology:
The methodology used in the research is descriptive. A descriptive sample of 30
respondents was selected. The target population in the research is (the contact person).
Research results : The results of the research revealed that institutional indicators of
excellent public relations in educational institutions are concerned with the management
and strategic planning of the organization . The professional indicators for excellent
public relations in the educational institutions provide excellent technical and
administrative personnel. The effective communication indicators showed that they
contribute to the application of the symmetrical model of communication and the
Effectiveness in communication. Research Recommendations : The researcher
recommends that the academic institutions of public relations contribute to the production
of an excellent public relations behavioral work code as an indicator of the ideal in the
work of the institution, and the need for a regulatory context for the management of public
relations which is supported in institutions of higher education.
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FACTORS AFFECTING WOMEN'S USE OF ELECTRONIC MARKETING
ON SOCIAL MEDIA

(Field Study)

The research aims to determine the factors affecting the woman’s use of
electronic marketing in social networking sites, and to know the extent of the sample’s
use of social networking sites for electronic shopping purposes. The research tool used
the questionnaire form that was designed in its final form after presenting it to the
arbitrators and it included a set of questions and a five-Likert scale, and used the spss
statistical program to perform the statistical operations that were laid out in tables
showing the frequencies, percentages and percentages Salary, mean, standard deviation,
and correlation using the Spearman correlation coefficient, the Ka2 square test, the F test,
the Alpha Cronbach test, and arrived at Searching to a set of results, the most important
of which is the existence of a large extent of electronic marketing from the internet sites,
and that Facebook is one of the most used social networking sites in marketing, and the
hypothesis test showed a significant correlation between marketing sites and the extent
to which the sites meet the needs of women, and the results also showed that there are
differences between the sample in Demographic data towards the use of women for e-
marketing via social media, and there is also an indication of the degree of consistency in
the sample averages towards the factors affecting the woman's use of e-marketing.
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THE ROLE OF PRESS ADVERTISING IN ENCOURAGING THE PUBLIC
TO PURCHASE

This research sheds light on how press advertising affects consumer behavior and draws
attention to it by identifying the factors that influence the intellectual perception process
or attention to it. The aim of the research was to identify the factors that help achieve the
objectives of the press announcement. The aim of the research was to identify the factors
that help to achieve the objectives of the press announcement. The research problem was
identified in four questions that were answered through a questionnaire distributed to a
sample of students of College of Mass Communication, University of Baghdad. Do
newspaper advertisements meet the readers’ need to search for the required product or
service, as well as indicate the most important elements in the recipient’s press ads, and
what is their role in stabilizing the reader’s mental image? This research is descriptive
research. The researcher reached a set of conclusions, the most prominent of which were
the following: Most of the interests of the respondents in the local newspapers were,
respectively, the social, technical, political, sports, military, and finally economic topics.
The ads published in the newspapers did not attain a high importance for the researchers,
and this is a great indication of the declining position of the ads published in the
newspapers While most respondents believe that newspaper ads are no longer able to meet
their needs in identifying the nature, location and prices of the required goods and
services. Moreover, they are unable to gain their confidence in determining the purchase
of the type of goods and services, while most of them felt that they can guide those readers
to their place only. The majority of respondents believe that press advertisements can raise
happiness for those who purchase an advertised commodity in local newspapers. This is
an important factor that can be invested in enhancing the position of newspapers among
the means of communication. Most of the respondents are alienated from newspapers
where advertisements abound, because they generate boredom and they see that ads are
not their goal of reading newspapers. But they read them because they are close to a
journalistic material that interests them, and press advertisements are important for
industrial activity and they do not encourage wrong behaviors such as drinking wine or
cigarettes. Most of the respondents do not trust the ads published in the newspapers. As
those ads do not provide a safety factor for them through the information that they provide,
according to the opinion of most of them. The respondents' interests in what was published
in the press ads were, firstly, clothing, then perfumes, education affairs, entertainment
parties, and other items.
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The contents of the opening article of electronic newspaper (Al-Nabaa)

(Analytical study of duration 2015 for 2018)

The study aimed to identify what (isis) (Daesh) have been touched in the opening article
of Al-Nabaa newspaper

This objective is organized for asset of sub-targets it is the knowledge of media discourse
and for those who are directed and methods of employing the strong content debt
organization and we used the survay method to monitor and understand the content of
opening anticale and the researcher took the numbers of the newspaper for years 2015-
2018 consist of 157

The results of this study are :

4 Use religious texts from (Holly qoran) (Abbreission of the prophetic) Remove
from its context and empby them in justifying in what use of violence.

4 The terrioist organization depicts that conflict between Muslims crusaders and
the collaborators with them.

4 The organization demands to have military and security operations in order to
weak the levels of security forces.

4 Use the long — term war to drain the capabilities of military and government
both physically and humanly .

4 After victory the organization is required to be unfairly confirmed the military
farces but also the proposals for peripherals and terrorism .

4 The Relation of the terrorism organization is negative with everyone.

Keywords:
- Isis

- Al - Nabaa
- Editorial

- The terrorist organization
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CREATIVITY IN THE TELEVISION ADVERTISING MESSAGE AND ITS
EFFECTIVENESS IN ATTRACTING THE ATTENTION OF THE RECIPIENT

(A research drawn from a Degree thesis)

Declaration has become today has an important and active and influential role in the
recipient public lifec and are concentrated advertising on the creativity component
manufacture to attract his attention toward what to be announced from a variety products«
and is dominated by television commercials tempo and imagination¢ and display them a
variety of ways catches the attention and an impressive simulates the their senses of
hearing and sight« to influence in the receiver and the public paid for purchase.

Through it crystallization the subject of our research on the importance of creativity in
television advertising and effective for attracting the attention of the public towards the
receiver advertised products¢ and influences it and pay for the purchase.

This included the topic of our research on the importance of creativity in television
advertising and its effectiveness in attracting the recipient's attention towards the
advertised products, influencing him and pushing him to buy.

And the importance of the research emerges as it clarifies an important aspect in the
design of the advertising message, which is creativity. In addition, the aim of the research
is to identify the creative strategies adopted in preparing and designing the advertising
message.

This is descriptive research that describes media phenomena and the collection of facts
and information about them. It also reached that the advertising message that adopts
creativity attracts attention more than a simple, informative message.

Keywords:

- creativity

- advertising message

- TV commercial
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POLITICAL DEBATES AND THEIR ARTISTIC CONSTRUCTION IN
IRAQI SATELLITE CHANNELS (AN ANALYTICAL STUDY )

(A research drawn from a Master Thesis)

The problem of research on the study of political debate programs in the Iraqi satellite
channels, in the "People decide" program by Afaq channel and " electoral competition "
by Fallujah channel), and its importance for the community and researchers in the
scientific field, as new programs to enter the Iraqi media after we have been the world
media a lot in this area at the academic and practical levels (The field), and seeks to find
out what the technical construction of the programs of political debates in Iraqi satellite
channels and methods of construction and methods of employment used by the technical
elements in the presentation of the programs and The study adopted the survey method
and the method of analyzing the content which is one of the most appropriate methods of
analysis for this research, and the researcher sought to survey the methodological analysis
of the two programs,( The people decide in Afaq

Channel and an electoral competition in the Fallujah channel (

The researcher chose two programs, The people decide in Afaq channel and an electoral
competition in the Fallujah channel.), a sample of the research and set the time period in
a comprehensive inventory of all the items of the research sample from 24/3/2018 to
10/5/2018 by 14), A program for (people decide) and from 1/4/2018 until 10/5/2018 with
36 episodes of the program (electoral competition). The research article was in (50) Fifty
episodes political debate programs in both channels.

Keywords:

- Political debates
- Technical construction

- Iraqi satellite
- channels

s daala — Ae VA4S E o et o due 1A 44l Woode .ot

* Assistant Professor. Dr. Adel Abdul Razzaq, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Yyv (£V) dualt



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzaq, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Available Online: http://abaa.uobaghdad.edu.iq/

daal p S daa a0
E-mail: alshaimaa.allawi@yahoo.com

*3)50 we Jale 3 a0

E-mail: adel.razzag@uobaghdad.edu.iq

481 ) Ailiadl) ) il B (Al gl g Apabad) i LY

(Al A )
eaale Ala o Jiea Eing

U8 ) el Ailiail) <l gl 8 Al ol Hlaliall Aul 0 Jsa Cia) Al ) saad
s gal_n LY epalall Jlaall 3 (il aainall Lisanl s ¢ i) Lasliy 48 pnal 4 5kill 5 U0
23S G stall e el 138 8 1,880 allal) Mo Y Ui o)) any Bl pall Sle ) ) Jas
b gl A Al @l hlal mal sl 3l elid) Aale die (ol s Canall x5 ¢((Saall) landl
Y gems ¢ cuaalindl (e (o il jualinll Zagial) Canla il (3 5k 5 oLl bl 5 81l dsliadl
G alialal | ks Canll 138 Caia) g Cpmalipall G b (3 DAY 5 4Ll an gl Sasad S
Gl ol (e a3 ) sacaall alas o glud 5 oasall zgiall sl adie] 5 ddaia gl &gl
5 (Ailadll BT 8U8 ) 8 caadll) (el O sarme grase ) Gl ang ¢ Gl 3] Qs
A Aladl) A lal) 3Ly i) Jla)

Ao 5l 3L 8 ) Jla) 5 o(Riladl) (5UT5L8 8 ) iy anll) anali y Qi) s
Gl (e anl) A i jie paand Jellll peanll 48y ylay Ayt 3 Bl daa g Caall Aie ((Aladl)
(Y YME/Y) Gns (Lok candill) zalisd Gala (VE) adlgy (Yo)A [0/) ) &lad (YOYA/T/YE)
(0+) b Canll Bale iy @l ¢ (Al Jlas) zali sl dala (Y1) adlso (Y0)A /0/) 4 Yadsd
Lol IS 8 Ald) cul laliall gl (g dils
: Lalidal clalsl
Asadaad) el lalial)
Al lapll
Luiladl) <) il

<
4
4
Lol al 4

Available Online: http://abaa.uobaghdad.edu.iq/

3 g 38l g Aae AW ddlaall and — Sans Zaala — DleV) LK a4 € daal el

Mz Aaala — 2Dl W) A — A g 38k g e )Y Adlaall Al ¢ priialall Al ) oyl *

Gl Anlllalaa PYYA ] (£V) sasll



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzaq, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

ABal) Autliadl) iRl B A gty sbinad) cpllial
(Aublad i)

Pl 20 el largd A cSleYls bl agiiall 8 5l cNVsatll dass
o Lelaa) Ll Asloadl) sl ey copelil S8 a4l Y ale gl 4 3 S0
LR Cpnipall G Asabandl G034 cilaliall Lgiag paslsad) GLAIL ixs ) galal
Aladll sl (camy 8 Apelaad) bl by gl 805 YoV € ale agd 3 ¢dlal
S Alall iyl AlaY) cDleall e cpolilly el

Jna LSS Cuilga e dlenaly Ly Apsbonadl hlalial) bl ) elid) sl Jglisg
o s AN g0 zealing G G oLl 20 3 e s R Y1 el e alll o8
ddll ualiall il Guh e b by calill Gpaall alall elaally disgl) sllac)
el oy e 3l nasss Aadle Y1 53lall (sanndd Adlal) (iny (o2 UKL Lgiska g
sl Bayha e cpaaliall dae 8alijg malinll Lndlal) Gaaanl Lol dugajalill el ylaliall
Lexd @ ey Balially Aeid) giass calai¥) s colmV) sy ) camll
O gaiaall

Research problem :cuasl) dl<éia ]

Clgial) b Gabecd) 353800 L il el Al Jon o) A jaa

A3 A mall e galul) o3 5u BSE Ciln (e ey Ly A8all il
alatlly Can by A g3l i ybalial) pralyy o cilall 138 Tlaas Lupe Aol oyl gl
Olinlal s Laa e Jlaall 138 3 T6Y) Cisadl (he Candl 138 203 13 ¢ il 3} 2 e
cseally adlSY) gl e Baas bl (el ACEA 238 Ay S pasdl) )
chblial adll bl jalie oo L)t galy Jld Gl oo Gl ASEe sl
A lgie ¢ B Rued V3l e Slnd $A)al) Ailoadll il gadel ) L)
el b sgand) OIS )L (K5 Lag § Canall A ey oliy 3 4] yualial) Cidags

Sl Lo aalin G S bl cullud 8 Cadlial g aulial) aagl Loy § and) die

PYY4 | media@comc.uobaghdad.edu.iq (£V) dualt



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzaq, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

research importance :cad) il : Lol

AV 4K s Bilcal (<05 Lgllas b Aagall Cagad) (pe Cand) 138 )
e bl ) dagal) Gl JIKEY) ol Glay dslbos danla (53 Do) ale iy
Odnpall G Aol hllial) alyy (& Jim (Al bl calidly SleY) gl
gl a3 o A bl al e lgne &iall diliadll gl Jalas a5 cllaadld
DB Aallae 8 g Al Aug3alil) LEBL el s JISAT aal (pa Banly dasbind) iy lalial
CLATY] giadte by Do) Lloadll oy Lad Lo cadinall ag 3 Lliadl) (e
pelian L)y agilgaat by (8 Cpibalgall Baclies Gondipall Alasil) bl oyl

Cpadipall (g

research goals :&all dilaf G

tlgiag ac Calaal gaaad ) Gaadl) st
B 3 ) Al Aaladll il b dawbiad) chlalal by oly LS dipea P
caball b il GanY gl s Aaay Adll yealiall aaly bl (he JSA 13gy gal
) die oaalin (b Ly sl hlalia) e cullud dipea P
Gk el el o il bl ] 8 Ay alil) aagl e il P
canl) die dasldl) B8 3 A Jlasg Ailiadl) U 5L

Research fields ¢aadl <Y laa :la),

Spatial field (Al<all Jlaal) .
i Al (Ailadl) BT 5L8) L iidle (i guidlh ¢l 8 SIKW Jladll Jias
SR (8 it (e it Al (Auiliadl) dagldl) 58) 5 dass dacalall (e
Temporal field ‘:,-"LAJS\ Jlaall .Y
P ) dae Goaalidl Cnll Sl Jlaal) sty
AV VA[/Y ¢ Balg oY OV AJY/Y € e saall sApiliadl) (GET BLE B R o) galing P
bl ) Cacall e ga J (51 el lils paaad Jalill eant) sl
AY VALY ag Caabiay (s Akl

G Anlill alaa DYV (£V) 3aall



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzag, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Ly AYOVA/E) e aall rduiliadl) dpglall LB 8 A3 S galip P
Gaall sege Ui @l elind) s gaeal daldll panll Ciglalis 2Y 4 VA/0))
AY VALY g Caaliay (3 duilalll llasdU ey

Research type and methodology dagiag &aul) g4 laeld

LS syallall dubysy s 5 dppall Cisanll (paa dinlal [l Candl 138 G
Cruay A el o) 3 (baSy Wi i yually Bas liay Lgiuags cadlsll (3 2agi
lganns BRI o gy L) Ly ol el dasy Lo clguailind engss 5,0 100)

(7 Ak vy ial) (91 A ol s Lol il

procedures of stability and honesty cldlly Gaall Clid) : luala

stability ual) JLGa) .

oo canall (g Canglly ol Aoy ARyg daaly il L) ) glialil s
el e BB Guacadidl 33LY) e degene e (sl plal) saxe Gub
&ls 00 el pa Lgalaasily Lgin Dl )l Adlas O geitiall 3l 285 ¢ U puaadl)
g o(dabaill Blaind) doaed 3 llgale (e 4l 1)Ll Loy CpaSaall o) adde i) Lo
Jan Bas das 85 (BAY,41)GEY] L il
honesty <lil) . ¥

Alasicoall L) ok ale) 3k e i3l GLad¥) Ak e Lol liald) ol
iy lagy T (me 2o Eanll die (3 Jlaesg s ndll) aeling (o die b
Al e gia Jalaty Geallll Bl8 3 cpallall b Le i il aias (e 2Ll
Wy (Fudsa) ddlae Gk e LA dalae Cloa g Ll disal) G (%) + ) g
cal) Calaal gl Judatl) Bylaind dadla e Jay Lae (%AA) @il ddle dus (3

ik drala/pdle Y1 4K aly Juali oy o

Aany dnala/pAe Y1 AS el e ol

Sty Gl /Alenl) QA (gagl) lall v sena o

38 Aaals /e Y1 LS SEIPSCINY

S3hy Aaala /ey 48 Sl se Gl 30

333y Arala p3le Y A0S RIS T N

San daals Jpdle Y 4IS i duali

333 Arala /a3 Y1 &S s el ibna 2a

s Arala e YIRS Sl gle daal jaa 30

PYY\Y | media@comc.uobaghdad.edu.iq (£V) dualt



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzag, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Previous Studies Adiba cilualyd : Ll

Iraqi studies ddle alu)s .
SV o) Ay dp
5 b)) a1 AW pladpall Jsla Al Sypeall Ajra Cand) gonage Jsli
YOIY plo aginen Al DA Angnatll chlliall ol 3 jsgand) ale) Ly ysedal (sass
FOX CBS,NBC ABC,) sasid) cil¥sll b duasdll il e o lgaye 5 g
dagslad) Adha) LLoadl) 8 agihls SLLA ik on Cunll Cpelias dijed ((NEWS,
oo i ) sas o) aal s 5 308 8 dsalill cblaliall alead (53 (il
bl asis Jasg¥) (a0 Llad of ) of A5l o Ja (3lall L s ) aalsall
ol A5y dsbond) Jifinas gl A g Cppuailinall dmlally Zalal) Aubandl el )
A Sl e Al sda zatig ¢ A lally LI WLl (e i<
The findings of the research Caaal) lgal) Juagi (Al gilidl) ST Y
DL €Y alaal e Y VY Gle O A e Al Gl aliall dsats ol D
hhaall mially Gl Bl dysgantl Aadipal cp BBL dde cdgatal 53 auis
AV oA cblanl 8 Gl il il e WS - ol sa
ealil) Slel) (3 ISl jualie g log gpeall o DS saa o} chlilialy b
O s e o) Gl b dangial) Al @il e adas chlaliall o) Jaadly
el Cile e Jasa 5eSoally Al 5ol ) oy cilladlll ity ASa llia 6
Arab Studies dwe cluls .Y
(VF dada YV F (gslaaal) Ay P
Chhll 8 zlasll Chlae @y e il Al dea ) Auhall 038 a5
A el psbaaadl ladll & Ll Zalll dan i ClaSs oo gl a5ble g adills gg dacland)
09 @laall GBlud) & Hhlal) b sk o deash) Glad duhall (eads el 4las
adial) Jol & uailly Sl 8 Aall Jagyd s oy Lagad iy Lasas

Gob oo dnaill Lual) e Al Cadel By b)) igadl ) duball s s

Gl Anlll alaa PYYY | (£V) sasll



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzag, University Of Baghdad, College Of Mass Communication, Radio and TV Journa lism

o) e e dagiall daally saadlls 8)suaall daiall (3 i di5ad g0 Laal
- Ll (disasl) Abnia alse & (55S)lus AVsa (o Al e

Bhlall & zlasll of 2Yeas 55Ok Hllia Guh o Gub ¢ leadlin )l e
b aal sai Gl Alladd iy AV Gag® e G Gudlill s daalaud)
Bl alaal selag ¢ Guadiyall G aules Jlaall dual aa alll jsgen () 3 sylaliall
Henge dun)lal) Zubedls pLaaY) ass e il agend SN LAl Lslas, el b
(YIV caidll) Ay D

(BBC) 58 3 dy,layl daill ol Loy A )l ddpea ) duhal) o5
il e Db (Al Lgaad 8 5Ll Lelslin ) wocalsall aal apans SISy A el
Ayl o3 a3 eand) Aie LR 8 A g ALY LBl eliy b Badied) IsE) 00
Osaaall dabat 8 Lot ¢ anall zeialy Cnldl platad 3 ciasl) bl e
ilasleal o Jganall
) Gub oe kAl pawidl) by b ol e(BBC)sE alae) @ Ladlis 5l (g
oe Gandl due 5L 3 AlaY) panadll Gl eld) (RS 5L oDleYls ) Ll o
& Ol Sl 8 Ciaead danaly 483 e 4 Opiaiy Ll LAl () ae dadlia)
Lot Aliay cdyall (BBC)sl 8 &)Ly i) cracdl 5 ¢(gysmall yuuailly ()9anal
IS (gine o ol il Gaal duili g o slow clapalic Ly S
Glelly ol ge Slmd (olSdly laily Afgeall clfigaly Akall JES S g05all
asall sadaall PlaSa Legias
Foreign studies dusial cilu)d ¥
(Turcotte, 2014) (=sS)5 hle Ggema) Alys P

DA (e i ) ApldY) ailly & stuially JIKEYT) 8 jan Gl 028 gl
IV Gaaal 3l Jon Loyl A Cyypaais ¢ (AR bl (g5ins dijea
b Ggine Al B Alal) aidlls Gubadall 505 &isnlill hhlall maly Ly

eln Jlael s diacay Lo ol ) dhall gasiy ¢ Gndipall G dusiguiilil) iy lalial)

PYYY | media@comc.uobaghdad.edu.iq (£V) suall



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzag, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

L erall dulanl) Gl yes Gasll s e bt (e bl dyigialil] bl
zobe o syl st ) Aaball e ¢ (Yo ) Y=Y 4T0) A1 sasidl LVl
ALY jalans Gt pdially JISEY Y5 achsall ) a3l e iy Cmdipall pans 1 Ll
Lole eyl dilug 8 Alghnad) Ll a0 (sae A (e Sl (@legaga) 35
Ags ¢« oubliall G led G 2 Cile gage (e Ligaialil) ChBUA el Jgan dlacal,
AL ALY Gang 13kl cclaliall by & 5 Lee ALLa sl cllaely GlIS Aol
dad penmall Jila Cslad il ) dadaas Slabal) (e g ¢ Gundipall dgasal
ple ng oV T ale B 4] santiall sl b daubidl Ll cylaliall o
Ay Bl ASus gl e cumpe Allg oY )Y
(Montez, 2017) (Jiiise Glasa Jil) duhys b
Aalad) L) chllie B e lan¥) ol o) dijes ) Aahl) o5
Osaadl Vs (a8 Labal) i Jiamis (Y017 ale L0500 Bl cillanylg
& OO el o Al e o sl Lhadl olST elge (e laa¥) ) (Sl
G Al bl ady ¥ )T le Basid) LV Lgiagd ) Augnselill il
B st (o8 Aip il LA 8 Gulal il G Soladl slan¥) 138 lgad
illge B Al Eigadll e ajall eha] gt ) Ll Auhall afig ¢ o planal
Wiy ¢ palaall & Solul) Olgaall LS5 Al BV usbaadd) Qladd) olas cpaalll
Grsenll il adie gt A A3l LU L) 8 lpaell Vs Al
e (giinad (ganaal) st Cglal ciadie) Al Lbaasl) Slaball (e A ¢ abially
IS e lgnge a5 el Ciman YV T ale BS5aY1 A gl b lalial) (e
- osanll (e A e o Dlad cBasiall LY 8 Lagill
Define search terms cual ilallaas aaas slailis

il Gl Lo JS dadug Bseall ) gan Jals Ldyall YA & 5 Al cld) D

Csdilly dndladly = Liall) Gl Oparaally craliy Lay JSAI) jualic Cadagiy dleaial)

Gl Anlll alaa PYYE | (£V) sasll



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzag, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

sl e Aalal) dgalsal) Gacaliy cilidliall maly JIK& ol daulud) chlal) b

< osgenll AS Lk dilide aaalse Jon Al CLASBU Cpadiyall Gy L]al) diladl)

o) ) Ehel) LS asalill ol Ailindl) 5 a5 s A8l Auiliadl) clgidl) P
Gl dae L) whylaliall al

iy by cbllial as o seie

4 93all) ) Blall gals asgda Yl

2y OS 05 ¢ cpih ey g3 Lalitall Gl a7 el Laliney ByJalidl) o

ool 4l e Bl bl s g5 Lucad Joa L) G55 (fiantie IV G Lagia

b Al (B clilpn sa Lo US (8 s3sase BlLAN o clll pylaliall dgll Cslay)
(8 Aaka YV Osal) "lgn A Jag g L)

sy Al (R Laginy Cadd G 058y lialia) maly JIKET aal ol e

oA gl Tagilly pmlaall 8 LES gy JSAD 1y cillaa) 8 Gesdall KDL

Beaj b pasadll dny Gl Al sl dle (K8 BBl by o (¢4 daka

Gl O€ aiy lie (ullad e 305 Loy DR 8 Gy juelly il

Gy o gpbladl Gkl Allgig Glasdl o) (aill saiy bl GhkY) al )

C (VY Ak YoV glaant)  Jadll 2y Jadll (538

Lg3altl) Bl maly sy Jalm 1Ll
S ) U Lo Alage et Aoty dalye EOE (e Sgnalil) udl) Jaall 05S5
L dls yag (production) ygeaill dlsja o) z WY1 dls jag (preproduction) ypguaill Ji L

< (Y daka Y110 Bulad) ¢(postproduction) zligall dlsja gl yguaill 2a

cllee ) UL el gl aal aal ey dpaluadl 40505800 chlalidll aadss
JSAN jualie Cidasis e dabar by s galinll (531 Jalall abya (e oy duid s2e
Tass OSarg ALl 45y gem alipll dll eliall A3 gSa Lgins Lad ililaall 038 pgaiil il
: b LS Jalyall 020

Planning stage Jaubdil) dla ya Yyl

PYY¥e | media@comc.uobaghdad.edu.iq (£V) dualt



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzaq, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

L38Lal mllall ggunsall Jlial Jias dpulad jalic EDE o Lhadil) sy
Losd Talilly yualiall 030 G JalSilly Sylaliall yaae jlodly malipll (8 (pSidall Lol
b L B paliall 038 managi Sasg duiguialil) i ylliall el o el 5o g
PONVENY cladall (Y1) ual) (A
Sllil g gase jlasl D
coblld) b S aad) jlas) b
Bllal e laal) D

cpliliall galy 3213 Als e GG

13g) iy seall g (i) 13 0055 JalSia e 0 e aaiad cllial el

(i33) Al yualially (ol pie) Bl ey Sblil) b (S fkal) (e Slmd JSA

Aajat (Yor=Ye ¥ cladal) oY) dighll) s Odilaje Ao 2aml) dig ¢ (YL dada (Y04
cladl) gl A je 5 ¢ dangall dblad) ) oLl

Al Aigu3ahl) Claliall el sliy 3 JSAN ualic Cisags

9 aling e it (53 IS el b Ungala Lolaial dyigialil) cilgidl)
Lk e Wi Lb 2l el L) Zusnaltl) Claliadl el o Jaad 131 ¢ AT
gebl ) (b Bl Sl e 2a3 Al JSE jealie Jlasiad e Lisalall JISEY)
) maag (Sasy cmaball g8 pe lgihag ARk goiy paliall sda 22Ty (digalil
t) el e (KAl yalie
Photography s gail) sl

ddee & Laga Lpaaicg 390340 dae () ) dulae (8 i) B0l yyguail] 33
daal 3k e ST gl Ailaeg (gAY ualiall U aa gabull il sl ind
Bl bl (e hulSl s aaig ¢ L lenialy gl Llghy el clS)ag cllaall
clakiall ¥ 1Y () prnts Laal)3g Db s eiguiall) JlaeY) b ala 280 A Uy ¢ gjatl

. (TVY—\’V\

G Anlll alaa PY¥L | (£V) sasll



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzag, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Lighting 8l :Lil

lgdlacal ol aaall) dsgis 8 Ll g0 L dladl o cagiia o 8l ajst (5050
il 1Y W dygeall cliga 58 M Ladas Bygeall ehial o sgcall Jagiu (IS 13
b 5iS Beliaall 5ol g I Ay sagad 531 032 e slial e 55S5a eliay)
S(0V8 daka Y1) ) L alaal) S
Colors sty Tl

cality Wy ¢ clalSll die xad L oY) e S A Gl ey VY s
(b)) AU el s 3Ly (KAl AaKI ce el il Jl) Vs sl
c(VR-ve cladall (Yey Y
Make-up g L<al) :la)

Al Jlae S ) elid) s (8 Ada e Aluades  Sn3alll (KA jualic Jiss
Dol duse alod Lo dngdall 3lSlae Y Lsd Ladls puiatill 8 Golll jsela (<0 3
dapd Gt B Leelsd DA e selaY) e LSl g sl dnsll mle 000
Ayl g guinsal) 2 LS Bl e Belial) duds S ¢ S03alil) Z LY 3 Asglladll oY)
sl Zy) b selially # LSl i) G Gawiilly Golail) dinn Lo 58 (Al
Glge Ab ae Lidlaiay bands 2L 058 o Liad) oelng cdashhaall ity =g a0
(Y daka YOV (guld) ey Gudlag Cl)sShng CLAlA (e B)guall
Decoration _ g<sl) lala

G (A ¢ sall 9o dignpilill alll (8 Jexioss Al HEYy dall dalse (1
G sS) daaal 355 La e sl o Al salad) (ol Lulea) Gl Jlaall a2
ST daka Yot sy malinll ‘éjw\, ‘?Ju;j\ ) glau)

Gons daia Ul a3k Ol gme 3il50 5 Lanalal) S8 Ge sSoall o g
S5 O Y als A Aguiall) saally saliall Glel oly el ae aglan Y ddles
(Av —va Cladal) ¢ YoV Y (aga) zueuhu_;i} < et daald gl

the sound Cigual) : Ll

PYYV | media@comc.uobaghdad.edu.iq (£V) dualt



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzaq, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Augualil) cahlaliall gl Lgiag Al oY) (o Laga laige Cigeall Jin
axdag dugng Aaiss oo Geoilill  Angeal) clfigall A s B0 liag sl
ddels ST aall 5l dsall dtgeall el o daalill il s el G
dunlally dlsedll Clpal) mie Gub oo Aosall sl (e degene (S Kag
(V0 F daka (Y01 cagans) dagall
Graphic Ll :lala

sale L) sgalll iy alad) A8DE5 A0lE jgumg cillaladiag JISaT 4Ly Gl <I) Capey
QS gy Aalaidl) gl (it dla 3 Lualidl) 52lall Sy ol aaall 5hY Al lade
999 iga 5 opmn) I e i) il g llally clilasyls a6V muasil axiiy
Gl 8 elil) (b ila )" Bpalad) " A La gl i€l Cuagads (1 81-140 cladual
Ging o sl 3 Ll QI adiien g (ldll Gad b e A Al JIKaY s &laal)
O Ay ol Ala calSl ol dmsing asey 5l deadd () Blau 5l ygems ol

(Hilliard, 2012, p. 37) ¢ a3 Yy 23 dlacliy eladl of Cdaa) o5

Montage g Ligall Ll

Gaalil e glll Gaal) sl (B (L) sag ladd) aSB b Do plisal) (535
@y B8 swas Allez ligall dalae G50 (e by dalSy o Al Jaad) 8 1Y cddl)
Lo 52 (pme i 3y o llaalll adady cliy daleego (VX dakia ¥ o) 0 le sang) LglalSS
AN sl 5 gl) gl D e say el Calgll ol rlisalls ade sl
sell) lisa 5 g SN zlisall 5 Slaisad) zlisall : (Ve daka

U yousg b)) el

The results of the study and its interpretation W ywadly duu}yal) =
Gad) die aalin b (sl gugla JS&) 48 23y
Cadl dige aalip B digaal) Gusls JSE 238 oo (V) s>

L~,..llii.l'\ S @AU‘H

% &

Y * s Dseeall anl g5 Gl pall Jas gy el pll e
ARN A\ %+ Db J_,g.a@.n) sl ’)J\.Lu_,:g@tl),\n(.‘&.« ¥
%)« s v %)« s Ve £ saxal

G Anlill dalaa PYVA ] (£V) sasll



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzag, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

ol aae g LA e lsa s Cpmalinall SIS e (@) ) (V) Jsaadl (e oy
DSl B @IS 3y ¢ malind) lila aan B gasial] JAls Caguiall e IS b
Caspall Gasha (8Ll T g ISl dady (3 Gl g aill (e 58 (el ohagas a3 (63l
Ol Clils (3 Caguiall pygs JSE et ol 85 ey ¢ Grae JSA
Gagl L aalip b (qelind) B Jsgant) AL Jea) 4 Lol

Gl A aalip B psgand) ASoa JSE G (Y) ds>

G*UJJ‘QAJ‘W\BJWJS‘:&

%
%Y1, Yy %V, ¢ £y, 55l JAl ) seaall 48 Lia \
%Y, va %)Y, 4 Ve (Aslinns) 3 pilae e IS )Lk Y
%+ a %34,0 o iyl daal gl a8l g0 ye SIS jLia Y
%+ Jha %Y,Y £y Teliall LYl e 5 il IS jLie ¢
[ARE Yey %\« e oAA £ saaall

e S IS el DS e aadlall alaiel (Y) Jgaal) =8 e g
oseaadl Gn bl Jelidll (e pon aindl (saa5ad) Jala seanll ASLi) 48 Caulass
& ) Blanall UG Gy (V) Lnpalls Celag galil) (B LR cpaidalls
Slengy lasbaalls alindl sl 5 eh¥) s & Cragud 5235Y) )3 Hsganll aa laghal
el il Bl clgasha w ) maalgally AulAY) agaalyg cundpall Glas lail
Al aally ALY dangi 3ok g a5 A sgend) ) b (GBI sla s caxdll)
S ey S L) b agil miy Lee Leliall L)y yidle IS8 cundyal
sganl) AR dalal) elac] malipll & ek Gy i guaginl) Jals jseanl) o
b el B LA e JSA I o) e pe )l e e lanl) dalgll adlse 33k e
ISl gt 8 Cregadd 38 el o i clginas) pre e Yl o Y 5,8 A yal)
sean daaal lslins o zalipd) o cpadlal) o oy Lea jogantl (g daga 838 ity
Uslae o (ag dlugll 238 3yl e alipll Glils (e e e lan¥) dualsill Jilus
el 3 A Laalls el elay) 3 adlsal oda e maliall Gomly o) Laysean
ASLa o a3 s (8 4] D panl) A el yoan Lol adlsall sda Y Gl
SR Jlan) el b sag ol 0K Al e lan) Jualsill adlses dacliall HLEY) e
e IS8 (e o] alindl (Y (Al sl

PYY¥4 | media@comc.uobaghdad.edu.iq (£V) dualt



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzaq, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Gad e aalip b (Cpadpall Cinpatl) diyk) 4 WG
cdagl die el b Gaadually il Ak G (Y) dse

% 4 % d

%oy, Y vy %0 Yoy (CG) Aue il i yall eland (3 glic \
%Y4,) YAV r;;r YIA (k) (m jall) Ay hay Cay el Y
%AV | e ”:A;V A | Ay A d Bk e miodl gl Gl | Y
ARE ey ‘%' ot £ saxall

(el Jlas 5 R ndll) Ganalipal) S e (uailall of (¥) dgand) e LoDl
(CG) el ouSilaal sland (paslic) 33 3k o iyl Chupadl) (& S < lsaal
Llani) agailsty Sl elanhy cpaalidl L€ Jal (e Glldy bl Glals Pla
Dabia Gt an (paaliall daill Jany (CG)I oy cqalindl clils i a5 530 0o
ssasll LasdY Agn3altll llaliall o (pSilisall (mipall e dyadl malipl saalia b
sl sl ke Gl Capaill plaselindl Jies el digeall s saaall
A A ) 4l il e sl il
Gadl) Lie Aalip b (galind Jualsd) 4 :la,

Gl Lpe aalin b Aerisall galind) dualgd G (£) J2

% 4 % 4

% AY,Y YA« %A, Y ARR 38 < Juald \
%1,V 1 %IV, YA @bﬂ\tya}uq)ddmlﬁ Y
%+ Jha %A,0 V¢ @U)ﬂu'af.\c}nbcq’lﬂ‘dm\é Y
%+ S %1, A @U):\HOJ.)A});Q'A)Q‘_LAG ¢
VARK AR R VARK AR %3 EM‘

gl b ) Al (5@ U Jeald) eyl A Cela (£) Jsaad) (e

a3y Sl ) QY el b 5L el b Jesiad (o35 (GUT 8L 0 canll)
e JUEY) 8 el g (%A, YY) Lajhaia dugie dansiy DHSS (V1Y) iy LS (e
) Apalls sl (aslal) 8L Al Jlans) galin g alill i (re ls s
(VM) o ciliang (%AT,Y) lajlaie digie duwy Load (38 JS) Juald) ducyil) 454l

lgbes bl ) JUEN) el 8 5L Jealdl Jlasiad 8 Glld Aladle (Sas DS

Gl Anlillalaa PYEe | (£V) 3aall



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzag, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

B Jualdy gaginl) s joganl) ohl 5 Juald iy pmipe IS0 chapmil) 8 Jealsd

Gadl L aalip b (CLaLS) Jlaiul) 48 :luals

Gall die aalin A el Jlasind o (0) Joa>

(A Ja gl s L) S Jlasiont b |
% <l % < J
% i %Y ,4 Yy, (window) 33U )
%01, Y 11%Y %Y4,A KR (CG) L il Y
%+ i AL Yot Faaria gl JKEY) 5 La paaail) ¥
ATRY oY1 %) £,4 aA (logo) Sl <
%) v Yy %+ ToA £ saaall

ek ol (Anslil) sty a3l Jlam) gelin o el o 0ot () sl cihdsa
AV A5 8 (CG) Ll oyl (g3llg (i< Jlaxind) aosi b LS Lalaal
i ndll) el o) axd gas (B el aje U alind) (I0O) S50 ledl &
Al (Window) 3L Lgiay galinll (A LdlSl) Cilasanai (o waall Calag (3 5L
(10g0) S5t e 5 Lamacasill o g lly JKEY) Jlaxivdl (e Sad ((CG) Lyl 5 oY)
LA Clasaay )t adll alin o (el alaal cpw le 52 zalind)

Gad) die aalip b (Eelind) 4s<) 4 :Luslu

Gl L (aalin (b Jariaal) 59l G (1) oo

% 4 % d

%YV, 1 % + )¢ Ol iy i Ko \
VAR A %° \k: (wall screen) <LiLall ¥
% Y£,Y Yy % i a Sloml e Al

%Y e e 0 %)+ s YA £ saxall

O Lavad ae) cnlh H<0 e ladiel cpaslipll SIS &) (1) Jsaad) (e g

Ll Jlesiad e Jal) Giaisg cpmalindl Glils (mge 830 Jlgha el Lo 135 zalisg

O 05 Om 83 Jlas gy 3 olaal e A Capgls L coaal) e ]
R adll malin G elly el

Gl A aalin (b (Oendipadl el Bailud) lelYT) Ash lagla

Gad) Aie ol B Cuendipal) slL3Y Salad) G G (V) dst>

G yall sl Y Bailaal) o o1y Asd

PYé\ | media@comc.uobaghdad.edu.iq (£V) dualt



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzaq, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

%Y Y Yo DATH Yy ala Y
%1 4,Y YY [7AX N 'Y ) 5,

%)% ,% 14 %\ 8,0 VY s Al ¢
(AN VY ¢ %)+ » At g sandll

(comiipad) eL3Y slud) of) 88 3 (25ad) Gll) dae @l A5 o oy (V) Jsand)
oLl el oLl 8 el mmig cpmalind) AS 3 cpndiall oL Ll IS
- Ol clils el 8 35 Gsll lgale e ) ellly Sl e
Gadl) e aalipg (b (Cundipal) Gie cllagd Bailad) oletd) 4 Liald

Gad) e el b Gaadiall (30 cillayl Bailud) Gl G (A)dses

% 4 % 4

%% ) Yo %0°Y,1 vY BYY] )
%) 1, ¢ e %Yo,A K B Y
%Y4,0 YA %\ Y,4 A 29 Y
%)Y, A %4,V 1 GAl ¢
AN 1 ARE 1Y & sanall

Oindpal)l Gie @il & Sl OIS e sl o (A) Jsaad) (e g
vl Gllayy GO9Sy arg N seds (oAl el dadi 1385 (pasalind) IS (Sl
Gl die aalip (b (Oeadipall 7 Lsall) 4% : s

i) e el b gLSall undipall Jlariad 0 (3) Jsin

% S % 4
AT 5 %oV,) £A LSl Jlaxiad e 3
%A, € YA %¢5Y,4 (3 LAl Jlaxiad Y
%Y e Vg %) At £ sanall

Candipall e AL Cuad a0 (3) ) ey dadaill 30 e JaaDlg
Ball Ay Ll (060 38 1305 7 LSl gbasinn ol amali ) OIS 3 Ll b opSLial)
Slase alal g0 IS8 mdipall joels 3 yeaial) 13 Daaal o DY paey el ()
Basase (sS8 8 Al gl (s elid)y Ll
Gad A aalip b (3elay) hladl) 42 :hdle

Gadl L el b Beliay) Blail cun (V+) dssa

% 4 % 4

%Y4,4 AL %Y+, NAR) A Il 3elial) \
%Y4,) 0q.¢ %Y4,Y Tavy lasil) sl Y
%Y4,) o0q.¢ %Y4,Y 19vy Agalall selay) Y
%YY,4 YEVY %V, Yiéu 4alall 3eliza) ¢

Gl Anlillalaa PYEY | (£V) sasll



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzag, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

[ %) [ Yeves [ %Ves ] YYAQ. \ £ sanall |
GV Ayl s (Al selayl) A8 ) Olel Joaal) il (e sy

- el il s ae Jasies 3oLl o3 (Y @llyg ¢ il

dlgal) cfjigall 4 : e aaf

Gad) die el b Aarinall Ligal) cligal) g6l Gm (V1)dsts

% 4 % 4

%« S %°Y,Y o1 e liall 45 pall Cl Sigall \
%4¢,7 YaA %Y 1,A YAy s gal) Y
%0, ¢ VY %\ v 50 VY Craall

(72 ¥yo %) v o Vg £ gaaal)

(aebiall dnsall lizall) 438 Cun Go (oA adll malin) B (V) dsanl e Coiy
Jan) malin B ek ol <! 51 Qaall 3 cils g malipal) clils 6 Alaxicnd
Canll) el o Calilly S Gl Gela Gl Cuanally Jisesgall S8 ) Cpm B (830
(Bl 3Ly A Jlaws) aling (& Sy J3Y) 03$oalls il o8 Laaans (BT 8L& )y
Adgall gl Cidag (A el IS o cuddlall 4dl) 2050 Aada M anys 38
Gadl die aalip b (Luelsl) lSpa) 4 : pde L)

Gadl A aalin B Alarivual) [alsll ClSia g lgih Gan (1Y) Joss

A S D)

\ A el gall

J_alsl) S 4d G
%Yo,0 qy %YV, Y AEA S o A ganall | palSll 38 a0 )
%A, 1y %YA,Y 1¢) Usendl) | el 38 Y
%Y, Y yYY %) T,A FAY Zoom <luasl 38 ¥
%)oY oo %) 1,1 YVY (pan) Al i) 4EY1 A Al <
%, ¢ Yy %), Y YA 203 ganll 48 5all °
AR ¥ UARE YYVY £ saxall

gy b Alesiad) Lual€ll S & (V) dsaall Clpdize epuin 3 Laadlg
O CSarg o(Anslall 8Ly i) Jla) galin (8 Janiess Lo ot (BN 8L ) i ndll)
el el Boi Ally i ol malin b Alasioadd) Cual€ slael ) @ll e

Gaal) die aalip b (ageall) cilladl) 43 : jde 43NS

G e el B Alartivual) pugeail) cillail g 163l cm (VY) 2>

PYEY | media@comc.uobaghdad.edu.iq (£V) saall



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzaq, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

%oV, Yeax %0471 £y (Medium Shot) A sid) ALl \
%¥4,1 YEVY %Y £ vien Bl ALl ) Aalad) 230 Y

(Long Shot)
%Y VAL %%, TYA (Close up Shot) 4 all dkalll v

Gang g aa o Tglasial aalind) e (i@l of (VF) dsandl (e ey
& ) A e @la Aangid) ALl K1 A ally dolally Aacssiall cllaall) Cail
GAY) LAl s e Lglucaiiy U s3] 5l AaanY) 35 Lo ¢ pimalipdl Clils pran
Agiall whlliall maly (Ao Cpaldl G
Gadl A aalin (A (Lasall Llg)) A8 :jde dayf

Gadl L aalin B et Ligs leil o (V) Jos

% 4 % d

%Y,k EYAS %VY,) ovYs (LBl 5 sise) Ay sl 4350 3 |
%Y,V YT %Y ¢, ¢ YVAE (Ll (s s Slef) Aladl 455 ) Y
%A, 4 ot %Y, YAY (i) (5 sise can3) duaiiiall 4y )

%)+ e ToAE %) v VY £ gaxall

& DS Lelaia) 150 lal iyl US e i@l o) (1 €) Jsandl 5 (pe Jaadls
anlial) dagy @y LY g ) Wi e LY (L) (sgina) gl gy Jlaniad
e Olaslindl adiely ¢ Hila IS Limg prall oL Ly 4l Dgad saliiall s g
B ad & iy Y (GuSl) Jlesiad ok e NNy ool L) & aostl)
sy G oD JSiy (RleaY) b dadiye dughy pseail) 3k e saslsll ddaalll 8 L )
Amidia pgeaill dugly oSl ST S0 (RliadYly il (g
Gad) e aalip b (Y Jlug) 48 : pde duad

- o) L aalip (b Alaisal) JUESY) Jluy gleif G (10) Joss

WYY il g Aid

%AT,4 Y161 %Y, ¢ Ve (Cut) ol

0%9,0 YAA %t ¢ R%; (Mix) z 32! Y
Fade in-) 459{);:‘“ cuii\]b U-AﬂJi"“ J}«.L\.“

%Y, ¢ \Al % V,4 \Al = = Y

& % (Fade out

%)Y ¥ %Y £y (Wipe) zsall ¢

VARK Yoty VARK Yo &M\

& els (BB 5LE ) R nidll) gali A (adadll) 4 o) (V0) Jeaadl il (i
LIS ggana (o (%AY,€) dusis (5l DUSS (FYVE) il LSS gganasy (Y1 diiyal)

Gl Anlillalaa PYEE | (£V) sasll



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzag, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Esana (s (%AT,9) Laasiy (5F DS (YT£7) &y Ch)SS gganars ) Ayl b Lad

oS UK Lo slaie¥) o (adadll) &3 o LoDy o( Sl i) A3 palall )<l

bl g Al saladl JUEY) Jilug 3o (e aa (aadl) Y Guaalinal) Ao il (1

Jals seaally (yfiaaiall ae dnliall peaic 3aaal 2000 Al all sasly ddaalis 5ydlie

el 8 W) Bl Qlel jaa iy 1385 cpmalipll (age el b gsid]

Alleall GlAT Dasbad) claliall ol cilila b el QY i Cada gy alaal) sYg) D
& sl il e a2l (o malind) @b daslial 4day Hegand) sal Gasdally
Ol G cbml) el aladta) dapha

Loy Candl) A caalin (3 uSlaadl el ol sl dseal al) g :LaG D
(ladpall o slill cLY) o Cpmipall e Jlasll VAl 8 5L S elg sanea
Gl cundipall (el o Ll ga 351 Ol ela 3 ¢ Gl cillayy sy IS
& oaaidl g el Gslll OIS Lesd ddggally aadly dila)ll ) BV (G Sep
el (5 Aalalad) )8k Sliass 58l I N SNV (8 Sey sillg (iad) by,

oo by comndpall (e sl liasdll Al e oaldl <p WS
bl sl (e il Gaaail (Y 8 Y ) daidnd) Gluadl)
el lals el 8 Canlag fsala Jlea B3 B dualud)

sl ok e Afsall sl dlaiul e gaalinl) o cudlall ash ey b
iy (631 i5ally aliall sall ellae) ol (e Caanally S sally doe liall dsuall
sl e DLl alals HEY) (e s> 3lag alinll iy

Aalally Lalally ZabeSally duashyl) 5elia¥) (e ddlide ey Cidagy dlaa¥) lasld )
Clasases L3l 8)peall 7 hal Cangy Comalid) ila 8 dariieal) Bl Crny
- saliall el gealgll J<ally sl

Ly (es ddlide JISEL Lgaadagig Aacgiall cillaall) alasicd e 550 slastu b

o aalll VLYY sl e Slab e ibal) b 580 (e L W de i

pYée | media@comc.uobaghdad.edu.iq (£V) saall



Assistant Lecturer. Ahmed kareem ahmed , University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

Supervisor. Dr. Adel Abdul-Razzaq, University Of Baghdad, College Of Mass Communication, Radio and TV Journalism

G Gusdll 3l Al Gblaiay) sty Lamdlgll Gl Cpmalind) SIS
- sgan]

Haall Zallly jalead

Lali ) e il 5 llin Aplasad] s liall 6 o land) ] il (Y VYY) 5 saanl 51

bgnal) 2l a5 Sy pall S el cda sl ¢l 2V 58 il g (5 S s Y S G

ol ity Gilind] 35 (s oo Y o alg¥1 (Y413 gmi sl i) e LIS 5 ¢ gias ) o Cen
syl sl la s oles

05 il il lsiglee | g il 2 LAY (Y ) 0) 3alad

sl sl sadll ol 3 Al gL/ (Y1) audall Gle b

O Y0 Y el A e Al H llAmY Ay 3l ol L) (Y41 7) e caaliall ae ddae aeu
LN (W) pmniiesal) ol Alae Alla Al 53 ias ) Cue s Wby sl &l

sl Sl sl e AED) | eall lllse (Y 2 V) o) Sk A

bl Al i sy Lt il dilaaall (Y1 ) e dane A1) e

205 s Sl Al I : pean g il ALY (Y2 VY) (Guaadl e 2l e

Ll 525 S oall el s g Sl e YT 8 Clallead (Y21 7) 2 sene dl) 22 os g0
ababud)

S e 3 A | g il Ao 5V 6 aadl O lgas 58 (Y0 0 A) cmall 2 e

A ol ol 05y SIS o g Lo Zo gy ) Gl Gl gl pall (Y VYY) (5 pmd) 2ana sl ) e
Lol sl ol gl e

DAL s sgles St e 8 _jsaiall aidall 5 plges (Y4 £) 2351k JalS

okl S e s sall (0 sen iall ¢ B8 Jhall ve) 5Bl 8 A ad el (Vo) 0) sl ccn S
kb

A e raledl Gl llad (YY) L)) sale

5K ) Ly el s e YT i) 6 Aaie (V339) | Jiga tana s ¢ Opman (o slal) ale
PRI PRREE WA

Ul indl] Loi gy Jill) =) gid) 6 s Y] Ll ) L] (Y01V)  addl e ite e
A YRS il Anals (Gl sl (15 sudie e _piale

L Cuaall QU Hla 3 alall | g’ﬁ)ﬂﬂ/dﬂ‘-ﬂuﬂd/o&-‘ﬂj/( Y. \T’) LUD 92a dada

Aonalall 48 jaall 1y A JuSUNY g el 5 4o I3 LLSH 8 (Y0 2 9) L350 0 s

Recourses

Hilliard, R. L. (2012). Writing for Television, Radio, and New Media (Cengage Series in
Broadcast and Production) (10 ed.). Stamford, Cengage Learning: United States of
America.
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Montez, D. J. (2017). Social Aggression in the 2016 U.S. Presidential Primary and General
Election Debates( A thesis submitted in fulfillment of the requirement for the degree
of Master of Art). Utah, Brigham Young University: School of Communications.

Turcotte, J. M. (2014). The rules of engagement : what formats, moderators, and news
values tell us about the content of electoral debate( A thesis submitted in fulfillment
of the requirement for the degree of Doctor of Philosophy). USA, Louisiana State
University, Louisiana: The Manship School of Mass Communication.

Anwar Al-Jamawi. (2013). Pilgrims strategies in political debates: a debate about the
presidential contest between Nicolas Sarkozy and Francois Hollande. Qatar, Doha: Arab
Center for Research and Policy Studies.

Hussein Dubai Al-Zwaini and Kazem Idan Al-Fartosy. (2019). lllusions in the media between
applying facts and deceiving reality. Amman: Amjad Publishing and Distribution House.

Khalil Shehadeh. (2015). TV output. Amman: Dar Al-Moataz for Publishing and Distribution.
Aref raised the hyena. (2011). Scenario. Cairo: Al-Fajr House for Publishing and Distribution.

Saad Mutasher Abdul Sahib Ali. (2013). TV Debates of the 2012 US Presidential Election
Between Barack Obama and Mitt Romney: A Case Study. The Journal of Literature Al-
Mustansiriya (63), 1-56.

Said Benkran. (2006). Pathways of meaning. Lattakia: Dar Al-Hiwar for publication and
distribution.

Abdul Khag Muhammad Ali. (2010). TV press. Beirut: Dar Al-Mahjah Al-Beida.

Abdul Al-Omar Omar Al-Hassan. (2017). TV production. Egypt: International Publishing and
Distribution House.

My enemy, Abdullah Mahmoud. (2016). Aesthetics in TV media. Beirut: Arab Center for
Research and Policy Studies.

Ali Abdul Rahman. (2008). Art and skills for work in radio and television. Cairo: The World of
Books.

Ammar lbrahim Mohammed Al-Yasiri. (2013). Interactive TV Shows Demonstration of the
Figure and its Semantic Dramatic Structure. Amman: Radwan for publication and
distribution.

The entire Tarawneh. (2014). Distinguished broadcaster skills in communication operations.
Amman: Osama Publishing House.

Quinn, Simon. (2010). The guide in the art of debate. (Abdul-Jabbar Al-Sharafi, The
Translators) Doha: Qatar Debate Center.

Majed Al-Khayat. (2011). Scientific research methods. Amman: Dar Al-Raya.
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Magi El Halawani Hussein, and Mohamed Mehany. (1999). Introduction to radio, audio and
visual arts. Cairo: Cairo University Center for Open Education.

Muhammad Adnan Hussain Al-Dulaimi. (2017). Technical construction of the news story in
satellite television (unpublished Master Thesis). Tripoli, Jinan University: Faculty of

Information.

Mohammed Mouawad. (2013). Entrance to the art of television work. Cairo: Modern Book
House.

Youssef Marzouk. (2009). The art of writing for radio and television. Alexandria: University
Knowledge House.

(*) Expert Professors by Academic Title:

a)Prof. Wissam Fadel Radi, College of Information / University of Baghdad

b) Prof. Dr. Ammar Taher, College of Information / University of Baghdad

c) Prof. Dr. Muhammad Abdul Jabbar Al-Aboudi, College of Fine Arts / University of Baghdad
d) A.M. Dr. Hussein Ali Noor College of Information / University of Baghdad

e) Prof. Dr. Iman Abdul Rahman, College of Information / University of Baghdad

f) A.D. Sharif Saeed College of Information / University of Baghdad

g) A.D. Fadel Getty College of Information / University of Baghdad

h) Dr. Mustafa Obaid Dafak, College of Information / University of Baghdad

i) M.D. Haider Ahmed Alo Al-Qutbi College of Information / University of Baghdad.
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