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"ANALYTICAL STUDY OF A SAMPLE OF TWITTER DURING THE GULF
CRISIS 2017"

Social networking sites have become very popular since the beginning of the current
decade and have become linked to our daily life. We follow the news, Analyses and
opinions on the one issue in a way that attracts millions of users and the number grows
every secon On Twitter, one of the most important social networking sites, all social
groups rushed from the president to the last citizen to open accounts when they found
themselves forced to do so .

During the recent Gulf crisis, Twitter was buzzing with Twitter, which achieved the
largest circulation globally. Instead of serving the issue and directing it to serve the Arab
interest, most of the publications were on the negative side ; The publications spread
hatred and eliminate what remained among the Arab peoples. The negative exploitation
of technology fueled the diplomatic crisis and created other political, social and economic
crises in the form of Hitler's propaganda.
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Introduction d.caaall

It may be obvious that one of the roles assigned to the media, whether traditional
or new, is to be the guardian of the policies and the watchful eye of the interests of the
people. It should also protect their rights in particular, as it is intended to be a fourth
authority. However, the media in the Arab world today, in addition to their absolute
resignation from their pivotal role, are sponsoring confusion, feeding sedition and
turning people’s attention away from central issues. Furthermore, the Arab media
contribute to the shake-up of the stability, the creation of chaos, and the spread
obscurantism amongst generations.

Nobody ignores how quickly information and news spread amongst the users
through the new media. However, while sharing these information, they become subject
to a lot of distortion as a result of the changes and additions that those users make in
order to employ them in a way as to serve their agenda and would consequently suggest
many interpretations for the same information.

During the recent Gulf crisis between Qatar and the countries of the embargo,
many social networking sites were used to share, exchange, and re-share positions and
reactions that played an active role in feeding the crisis, developing conflict, and
creating other crises. This fact urges us to enquire about the role played by the social
media in feeding the recent Gulf crisis of 2017. In this practical research, we will try to
investigate the extent of the said-role by analyzing the content of some pages and active
accounts, which had, during the crisis, played a role in scattering hatred and stirring up
rancor amongst brothers?.

The theoretical and conceptual background of the study

dahall asaliad) g (gail) aliy)

Fla¥| MY Social Media

The concept of society media - which is being widespread - refers to the media
content that members of the society or the public actually create, produce and broadcast
via the network communicative means particularly the Internet. This type of media is

getting spread thanks to the availability of tools such as video cameras, digital cameras
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and advanced mobile phones, as well as the development of the Web to what has
become called the Web of the second generation, which allows the user to share media
products and information of different types. This also came as a result of the spread of
electronic sites that make possible sharing this type of information on the Internet (the
most popular of which are YouTube, Flickr, Wikee communities, etc.). According to
Kavaza Fréde, an independent consultant in Social Media: “Society media includes a
range of services that seek developing dialogue and social interaction on the Internet "
(Wellcom, 2003, p. 06).

can be considered Social media as: a set of Web-based applications based on
ideological and technological principles from the Web 2.0, which creates and facilitates
the sharing of user-produced content.

Since the beginning of the 1990s, there have been a unlimited growing number
of people who have begun publishing their blogs containing their daily events and
affairs. This encouraged some Internet service developers to design tools to facilitate
online text publishing. This phenomenon has promptly developed its vocabulary and its
technical terms, among which the terms: web 2.0 and Social Media, which have become
one of the most common ways to describe the ramifications of these trends (Laqab,
2009, pp. 75-76).

The emergence and development of social networking sites

LY Jalgil) ablge sk g slas e

The early beginning of social networking sites goes back to 1995 when the site
"classmates.com" had been created, and then another site, known as " six degrees.com",
which allowed the users to post files and comment on publications and messaging
between users of this site. Interpersonal communication has remained simple since that
date until 2003 when the site My space was created following the same previous
approach. But this did not last long with the coming of Facebook in 2004 which was
able to draw the attention of users who joined it remarkably after it had been a small
community at Harvard University and, very quickly, it became an audiovisual tool of
media which influenced user decisions and responses under the pressure of influential
forces using, in their impact, personal patterns of individual (audio-visual and sensory)
(Hassan, 2012, p. 40).
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Functions of Social Networking Sites

S LaiaY) Jualil) adlge ciilliy

> Activating the process of participation for all users and all groups having the same
center of interest and activities

» Networking, supporting, pressure, interaction, and influence with unorganized
leadership.
Achieving collective responsibility in case of good use and guidance.
They have been able to turn words, ideas and directions into projects that are ready
to implement that’s why social networking cannot be considered a youthful trend
that changes over time (Selim, 2005, p. 13).

> They constitute a virtual space for all and they are subject to the same conflicts
reigning over the traditional public space. (Al-Sadeq, 2012, p. 40).

Steve Woolgar (2002) stated five rules reigning over the public space which are:

> The fact that technologies are related to specific social contexts which they accept
and use.

The uneven social distribution of technology-related risks.

The complementary relationship between technology and social activities.

Feeding the social activities by virtual activities.

The ability to engage in appropriate space in promoting integration into local

v v v Vv

contexts.

Types of Social Networking Sites  ¢Lu¥l bolsill a8l g ¢ 1551

Emmanuel Blush (2012) divides social networking sites into three types:

Social networks: . lo oIKs]

among which we find professional sites such as LinkedIn, Video, and other
unprofessional ones such as Facebook. They are considered as a means of sharing
information amongst individuals.

Media Networks :Lod| oS

like YouTube, Daily motion, Picasa, Instagram, and Flicker. The
Crowdsourcing are sites created by public, such are Wikipedia and AgoraVox.
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News networks and blogs: & Ligal! g &L iSCadl

like Twitter and Friend Feed. They are sites that deal with news briefly.

Sags s History of Twitter

Twitter, which is an electronic application, was developed by Rubyon Pails. It
is a specialized framework with web application programming language whose
interface allows the user to adapt and integrate with other online services. This service
was designed in 2006 by Evian Williams and Biz Stone who worked on launching the
project Podcasting Odeo. Evan and Williams had been working on the creation of an
authoring tool on the web, the Blogger. It is the poor messaging service called Twitter,
later on, Jack Dorsey joined him and they promoted the service at the company Obvious
Corp owned by Jack Dorsey. The full version of Twitter was released in 2007 in Texas
and Twitter Company was created a month later. ( ArabAdvisors Group, 2018).

It provides users with information sharing services, status updates, and news
sharing of different events via posts called tweets. A Twitter user can follow his friends’
and other users’ tweets.

This application (site) was launched at Harvard University in 2006 as a
graduation project for Jack Dorsey, Biz Stone, and Evan Williams. After a limited
success at the beginning, it began to get developed and promoted. It enables users to
send messages via mobile, instant messages or messages on websites. These messages
come as an answer to a direct question: What are you doing? and allow them to ecasily
tell about their moods among a large group of friends. The small messages on Twitter
can go beyond the geographic boundaries and their users have now a huge opportunity
to reach a diverse public. Therefore, Twitter has become a complementing tool that
assists the press and the media. (Ghani, 2012, p. 77).

Although the available messages are only of 140 characters in the beginning,
then of 280 characters in 2018 and often contain messages, different topics, news,
photos, videos and various media subjects, Twitter has become a platform of the
political and social opinion.

Therefore, all politicians and active figures in different societies seek to express
their views and present their analyses and interpretations in order to influence the
followers and to attract the tweeters. The tweets have become an important source for
journalists working in the field of media to learn about developments and views on
issues that concern the public opinion without waiting for hours after the event. The
number of subscribed in Twitter reached 1.3 billion, of which 330 million active users
per month, while the number of active users per day is 100 million users. Almost 460
thousand new accounts are created per day (soltesz, 2018).
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Yo v Lalill 4a¥) Gulf Crisis 2017

On April 5, 2017, four major Arab states; Saudi Arabia, Bahrain, United Arab
Emirates and Egypt, decided to break off the diplomatic relationship with the State of
Qatar. This decision was followed by the Government of Yemen, the Maldives and the
Comoros. The background of the events in this resolution dates back to May 2017 when
the Qatar News Agency (QNA) diffused statements announced by the Emir of Qatar
expressing anti-Iranian sentiment, which was denied by Qatari officials accusing
hackers of infiltrating the official news agency. Then, Saudi and UAE criticism became
more severe and intensified after the phone call of Sheikh Tamim and Iranian President
Hassan Rouhani. The crisis’ origin went back to 2014 when many states among which
Saudi Arabia, Bahrain and the United Arab Emirates withdrew their ambassadors in
Qatar due to Doha's failure, according to them, to comply with Gulf Cooperation
Council decisions, especially about the Qatari position related to mobility which the
Arab world was witnessing, as well as its position concerning the group of the Muslim
Brotherhood, and the way Al Jazeera Channel had dealt with the two latters. In response
to that, the mentioned countries shut down their airspace, land and sea borders and all
means of transport in the interest of national security, as they claimed, and imposed
financial sanctions and sentence of prison of 3 — 15 years against whoever objects to
the decisions of the state or expresses sympathy towards the State of Qatar. In the other
hand, Qatar showed its dissatisfaction about Arab unjustified attitudes, and lodged
complaints before the World Trade Organization and ICAO which called for
compliance with the Chicago Agreement on the air navigation.

Social Media and Crises cile}¥ls o laa¥l e dilus

Nobody ignores the great potentials of social networking sites to get the details
and data of different events and issues that concern the public opinion as well as the
points of view about them. They highlight their backgrounds and dimensions in a way
that outstrips the traditional media. This could be well seen while the crises are taking
place through the large amount of archived and gathered data in a short time.

The social networking sites are used in sharing news, information, updates,
opinions, proposals and solutions. They are also used to urge people, organize activities
and provide assistance. This concerns the social aspect. Politically, these media are a
form of pressure that is exacerbated during crises on officials, authorities and politicians
forcing them to respond, explain, intervene and provide adequate explanations about
any emerging crisis because of the chaos caused by informal information, which is
frequently circulated by the users and often contributes to the spread of confusion and
fears. "Social media plays an important role in directing the public toward specific
behavior, a particular political stream, such as ideological, partisan, individual or
collective leadership where activists influence users to support and back a particular
side through organized media and social campaigns, international or personal social
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relations, by influencing the public opinion and acquiring Support (al-Jabour, 2011, p.
167). On roles if they are well exploited, the several occasions, social networking sites
have demonstrated their ability to play important best example in this context is Paris
Attacks in 2015 which has shown the central role of the media generally in crisis
management and social media in particular Twitter where the users were regularly
present in the platform all the time to provide details of the event to the users who have
shared them on a large scale. This influenced positively the public opinion, created a
certain degree of reassurance among the society and contributed directly to reducing
the fear and tension among the population And the credit goes back to the position of
twitter which transmitted the presence of the French President Francois Hollande and
his prime minister and all ministerial portfolios concerned with the crisis.

Practical Study d.aulal) duall

The study methodology and tools: This study is subscribed under the descriptive
studies. It examines the contents of the new media for describing, sectioning and
analyzing them by analyzing the content based on the subject category, the actor
category, the source category, the intermediate category. I herein recorded and
calculated the repeating appearances of categories by two central units which are the
unit of the idea and the paragraph.

Spatial and temporal limites of study a.u))all duleilly 10\<all gaal)

This study focuses on the recent Gulf crisis that burst on 5 June 2017 and the
way users of Twitter dealt with it. It also examines the impact of this crisis through their
tweets. The study includes all the tweets that achieved the trend or extensive share on
Twitter after the Gulf crisis during the two months following the crisis. This study is
limited in the period extended from 5 June 2017 to 5 July 2017. In order to follow the
continuation of the crisis impact on the site since that date, we have followed the same
hashtags from 5 August 2018 to 5 October 2018.

Role of Twitter in Feeding Gulf Crisis of 2017 duadall 4aj¥) 335 & jus adse 5

Hashtags of the Gulf Crisis duausll La;¥/ cildlils

As we follow Twitter, we found that the recent crisis in the Gulf was the top in
terms of interaction and share in the platform where millions of tweeters took use of
Twitter to support a part of the conflict, attack other part of the crisis or exchange points
of view and general attitudes about the issue that ranked first in the world trend. The
most prominent hashtags that reached high level internationally in terms of share are
those entitled as follows: “ the breaking-down relations with Qatar”, “people of the Gulf

LRI

rejects the boycott of Qatar”, “ selfyis playing overdraft”, “the list is rejected”, “ the
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embargo of Qatar”, and other tweets that made Twitter an open front on the crisis which
was joined by everyone who wants to express his or her point of view, his position, and
other goals and backgrounds.
Table 1: Subjects Shared about Gulf Crisis onTwitter:
ugi e daadl) Loy Jea Mgluiall Cilegagal) : Y Jeia

Pa bje Qata 0 : pta
Appearance Ratio Appearance ratio
Sharing updates, developments and 36 48 45 29.03 86
backgrounds of the crisis

Sarcasm between the crisis’ parts 04 533 20 16.66 28
Exchanging accusations and insults 04 533 27 17.41 31
Propaganda 25 33.33 50 32.25 70

Attempts to appease and gather 06 08 09 05.80 15
Total 75 100 155 100 230

The table above summarizes the most important subjects that concerned the
Twitter users about the Gulf crisis. At the beginning the beginning, the interest of the
two parts is limited in sharing the latest developments of the crisis and its economic and
social impact on the Gulf people. The two largest percentages was estimated at 48% in
Qatar while it reached 29.03% in the rest countries of the Gulf. It is justified by the fact
that the crisis was then in its beginning and all parties were seeking to find out all the
details of the crisis and its backgrounds. This subject ranked first considering interest
while the second rank was for the propaganda which featured the media messages
during crises, wars and tensions to create confusion and tension among the parties of
the conflict. This time it was markedly used by 33.33% of Qatari tweets and 32.25%
for the rest of the Gulf countries, such as the Qatari-Leaks page, which was created in
May 2017 and permanently shared tweets about Qatar and its involvement in supporting
terrorism, war, espionage and corruption, and igniting strife. This page accounted more
than 59.5 thousand followers. The third place of the Qatari tweets was about the
attempts to appease and restore stability to the Gulf region through the speeches of
Sheikh Tamim, which were calling for appeasement, and had a high level of sharing by
the hashtag (No share of suspicious hashtags). This fact reflected a sense of awareness
and self-control of the Qatari tweeter. The third rank of the tweets of Gulf people was
for exchanging accusations and insults. That was published widely 17.41% followed
immediately by sarcasm and ridicule on Qataris and their situation after the crisis by
16.67%, mostly shared hashtag was “Qatari stomach” which was top-shared in Saudi
Arabia by 14 million shares against 05.33% of Qataris by the hashtag "the cock lays"
and the same percentage of those who shared tweets which included accusations and
insults, such ashashtag of (shameful Tamim), "Mouza the viper" and "the betrayal of
Qatar". However, the negative tweets did not deter the wise people in big Gulf to share
other hashtags which reached a world rate of 5.80% of the total tweets, such as (Gulf
people refuses to boycott Qatar), which ranked second globally in terms of share and
first in Saudi Arabia on Twitter, as well as the hashtag (the people of Qatar in the heart
of Salman), and (the Qatari is a Gulf citizen) and other hashtags that tried to calm the
situation and make sure that the Gulf is unified as well as its people.
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From the table above, it is confirmed for us that Twitter played an important
role during the Gulf crisis in sharing news of the crisis, as well as its dimensions and
its developments among the tweeters, but it was exploited as a broad platform for
propaganda and misleading by sharing tweets which might tease the tensions and would
deepen the dispute between the parties, moreover, it may create enmity and call for
hatred among brothers. In this context, many pages and accounts rushed to share news
and fake photographic material about suspicious transactions, false figures, non-
institutional backgrounds, undocumented reports which lack objectivity, accuracy,
evidence and irrefutable arguments that represent the fundamental of publication ethics
and a recommended requirement of professional journalism. Among that kind of tweets,
we find tweets about Qatar's relationship with terrorism and its support of extremist
movements, betrayal, and others, about Mohammed bin Salman's deals, contacts
between Saudi Arabia and global powers, and other publications that should be verified
before being published and broadcast.

The Qataris users were the first to call for calming down and the Gulf unity.
This matter ranked third among their tweets, while the Gulf tweeters were the first to
use psychological war, exchanging accusations and offensive words that neglected all
values of brotherhood, unity and common destiny.

Table 2: Sources Relied on in Tweets

il g} (‘,é Baaieall jabaal) 1Y Jeas

Media institutions 39 16.96

Governors and political figures 12 05.21
Artist and well-persons 27 11.74
Official governmental institutions 04 01.73
Activists on Twitter 148 64.36

Total 230 100

Table 2 shows the different sources relied on by tweeters to share their topics
about the Gulf crisis. The various written, visual, and electronic media were a
significant source for tweeters with 16.21% of their publications. 5.21% of the tweeters
used fragments of the statements of leaders and political figures that intervened in the
crisis. In addition to that, tweeters took use of statements made by journalists, artists
and various well-known figures having a large number of fans who are considered
leading figures of opinion with 11.74%, while official government institutions
constituted a low rate of only 1.73%. The mostly relied on source was tweeters
themselves with a rate of 64.36%.

From the results of the table, the first source is the activists on Twitter, but they
relied on the media institutions which were used to make their tweets more convincing
with about 17% of the total sample of the study.
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Table 3: Relation Between the Subject of Tweets and the Source Relied on

Badizall jabaalls cilau il godaga ANe ¥ Jgaa

subj source [Ey itk arcasm A ation : Appeaseme ota
aeve D

Q| % Q] % | Q] % |Q] % | Q %
Media institutions | 49 | 70 | 02 | 7.15 | 18 | 58.06 | 37 | 43.02 | 00 | 00 106
CoNcponand 00 | 00 | 00 | 00 | 04 | 1209 25 | 2907 05 3333 34
political figures
Artist and well-

17 | 2428 | 03 | 10.71 | 00 00 00 00 03 20 23
persons
Official
governmental 02 | 02.86 | 00 00 00 00 03 | 0349 | 00 00 05
institutions
Activists on Twitter | 12 | 17.14 | 23 | 82.14 | 09 | 29.04 | 21 | 2442 | 07 46.67 72
Total 70 100 28 100 31 100 86 100 15 100 230

The above table shows the relationship between the subjects of tweets and the sources
relied on. It shows that the propaganda practiced by the parties in the conflict is carried
out by the media institutions, including sections of television channels, electronic
websites or newspapers and digital newspapers which were re-shared by activists on
Twitter proportionally used in the propaganda, as well as the exchange of accusations
between parties in the Gulf crisis with a rate of 58.06%. In the same context, the
traditional media is considered as the first source for tweeters to follow the crisis and
its developments with a rate of 43.02%. The activists on Twitter reserved themselves
for sarcasm with a rate of 82.14%. The tweets talking about the crisis’ developments
reached the rate of 24.42%, while the tweets of the attempts for appeasement believing
in the brotherhood and common home reached the rate of 46.67%.

The data of the table confirms the complementary relationship between the
traditional and new media and how technology could fuse them to form what is known
as the full press file on the issues that concern the public opinion. This had a significant
place in the tweets of activists on Twitter with more than 46.08%. Gulf tweeters and all
those who sympathized with the crisis among users of Twitter were sharing tweets about
news of the crisis to satisfy their constant curiosity to know while 46.67% of them tried
to play the role of judge and reduce the tension between the brotherly countries.

Table 4: tools of tweet

<l ) ,*,A Aaddioca) Sl 1€ Jgan

Media appearance ratio |
Text with video 125 54.36
Text with picture 23 10
Only text 62 26.96
Text with link 20 08.70
Total 230 100

Table 4 shows the type of media that the tweeters used to express their convictions and
positions toward the Gulf crisis. Most tweets were short texts with videos detailing the
events with a rate of 54.33%, and because of the features of the site, which allows only

» V| media@comc.uobaghdad.edu.iq (£V) saall



SOCIAL MEDIA AND ITS ROLE IN THE PRODUCTION AND NUTRITION OF CRISES

a limited number of letters per tweet, 26.96 used on the text, and only 10% of them used
the picture with the text, while 8.7% included links to the text.

Thus, the majority of tweeters about the Gulf crisis used texts with videos for a
best meaningfulness of their tweets as well as for giving an informative load for users
interested into the Gulf crisis.

Conclusion dala

At the end of this research which dealt with the recent crisis that separated the
brothers in the Arab Gulf and aimed to show how it had been dealt with through the
new media, especially on the most used platform by the brothers in the Gulf, which is
Twitter, the practical study allows us to find out that:

»  Twitter confirms the Arab division, the dissidence, the rivalry and the dispute that
have blown away nationalism and Arab unity and involved them in a stage of
weakness never witnessed before. The Twitter users are divided, whether they are
individuals or groups, into supporters of Qatar and its policy and disgruntled with
Saudi Arabia, the UAE, Bahrain and Egypt, and vice versa instead of standing in a
single row to face the real enemies and build an Arab stronghold against all those
who hate.

> The activists followed the Gulf crisis with great interest. This can be clearly seen in
millions of hashtags about it till this day dozens of which were in the top of the
world and Arab trend.

»  From the tables, it is confirmed for us that Twitter played an important role during
the Gulf crisis in sharing news of the crisis, as well as its dimensions and its
developments among the tweeters, but it was exploited as a broad platform for
propaganda and misleading by sharing tweets which might tease the tensions and
would deepen the dispute between the parties, moreover, it may create enmity and
call for hatred among brothers. In this context, many pages and accounts rushed to
share news and fake photographic material about suspicious transactions, false
figures, non-institutional backgrounds, undocumented reports lacking in
objectivity, accuracy, evidence and irrefutable arguments, this latter is the
fundamental of publication ethics and a recommended requirement of professional
journalism. Among that kind of tweets, we find tweets about Qatar's relationship
with terrorism and its support of extremist movements, betrayal, and others, about
Mohammed bin Salman's deals, contacts between Saudi Arabia and global powers,
and other publications that should be verified before being published and broadcast.

»  The Qataris were the first to call for calming down and the Gulf unity. This had the
third rank of their tweets, while the Gulf tweeters were the first to use psychological
war, exchanging accusations and offensive words that neglected all values of
brotherhood, unity and common destiny.

» The data of the tables confirms the complementary relationship between the
traditional and new media and how technology could fuse them to form what is
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known as the full press file on the issues that concern the public opinion. This had
a significant place in the tweets of activists on Twitter with more than 46.08%. Gulf
tweeters and all those who sympathized with the crisis among users of Twitter were
sharing tweets about news of the crisis to satisfy their constant curiosity to know
while 46.67% of them tried to play the role of judge and reduce tension between the
brotherly countries.

» From the results of the table, the first source is the activists on Twitter, but they
relied on the media institutions, which were used to make their tweets more
convincing by about 17% of the total sample of the study.

> The majority of tweeters about the Gulf crisis used texts with videos for a best
meaningfulness of their tweets as well as for giving an informative load for users
interested into the Gulf crisis.

Thus, instead of being a positive medium to link the bonds of brotherhood,
dissipate the confusion and appease the tensions, the social media mistook its goals.
The tweeters were divided into two groups, technologically and ideologically, after
political decisions had separated them, and served the opposite direction and
contributed in teasing the conflict, supporting it, and feeding hatred between brothers
in a way that made its role very negative. It was not well exploited by the tweeters in
this crisis and seemed to be directed just as it was done with the television channels
owned by individuals and parties.
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